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ABSTRACT

The purpose of this study is to explore the traveling motivation and recreation experience for the tourists of Huisun Forest Station, as

well as to analyze the differences between two research variables for the different roles of background. The convenient sampling was

used to collect data. The study issued 500 questionnaires and recovered 488, a valid response rate of 97.6%. The statistical analysis

results of the data are as follows: (1) The overall recreation motivation for the tourists of Huisun Forest Station is of medium level on

the high side, and in the recreation motivation dimensions the incentive for escape is the strongest. The overall recreation experience

for the tourists of Huisun Forest Station is also of medium level on the high side, and in the recreation experience dimensions the

level of related experience is the highest.(2) Different genders, occupations, monthly income, visit counts, travel companions and

sources of travel information obtained show no evident differences in the tourists’ recreation motivation; different ages, marital

status and transportations have significant differences in the tourists’ recreation motivation.(3) Different genders, occupations, visit

counts, travel companions, transportations and sources of travel information obtained show no evident differences in the tourists’

recreation experience; different ages, marital status and monthly income have significant differences in the tourists’ experience.
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