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ABSTRACT
The purpose of this study was to discuss the effect of Self Realization for adolescents sport Involvement. The research object are the
students of High-school vocational in Central Region, and use of the purposive sampling to provide questionnaire. A total of 620
copies were sent out, returned 584 copies response rate was 94%. Using SPSS 12.0 statistical software for data analysis, including
Descriptive statistics, reliability and validity analysis, independent sample T test, one-way ANOVA, Regression analysis. The analysis
of the data revealed: (1) Different personal backgrounds will be significant differences for the sports involvement. The boys’  sport
involvement are higher than girls’ . The first grade’ s sport involvement are higher than second grade and third grade of High
School, and the students to join the school team are higher than the another of the sports involvement. (2) The sports involvement
have the forecast strength to self realization of students for High-school vocational in Central Region. The sports involvement will
positively influence self-realization for the adolescents. (3) The overall relationships unaffected by the sports involvement. Similarly
the sports involvement can’ t influence relationships for the adolescents. (4)The relationships have positive influence to the self
realization. Similarly the relationships will positively influence self-realization for the adolescents.
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