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ABSTRACT
The aim of this study was to explore relationships among the scout activity participants’ motivation and leisure involvement, and
flow experience. The survey was using convenience sampling, resulted in 390 effective respondents. Independent t-test, one way
ANOVA, Pearson’ s product moment correlation and stepwise multiple regression were adopted for data analysis. The results
indicated that: 1. There were significant differences of demogrphics-education status, years of motive in the motivation . 2. There
were significant differences of demogrphics in the leisure involvement. 3.There were significant differences of demogrphics in the
flow experience. 4. There was significant positive correlation between the motivation and leisure involvement. 5. There was significant
positive correlation between the motivation and flow experience. 6. There was significant positive correlation between the social
psychological involvement and flow experience. 7.There were significant predicts in motivation and leisure involvement among the
scout activity participants to flow experience. Finally, based on the findings and a comprehensive discussion some advices for related
organization were offered.
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