A study on the motivation and involvement of joining for Taiwan bigfoot running association
members
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ABSTRACT
This is a study on the motivation and involvement of joining in Taiwan Bigfoot Running Association members. For convenience
sampling, the members we include are the ones who join in the Association in 2011. 450 copies were distributed. 50 copies were
eliminated leaving 400(89%) valid questionnaires. We use Descr- iptive Statistics, Independent T-test, One Way ANOVA, and
Pearson Productmoment Correlation to analyze our data. We get the following results: 1. Members in Taiwan Bigfoot Running
Association focus on “ needs for health” the most, followed by “ needs of achievement” ,“ body shape” and“ needs of social
contact” . 2. Members in Taiwan Bigfoot Running Association emphasize on “ attractive power” the most, then “ self-behavior
" and*“ focus of life” . 3. Members that are female, senior (over 50) and civil servants are highly moti- vated in long-distance
running. 4. Senior members (over 50) and civil-servant members spend more time on long- distance running. 5. Members with high
motivation have high possibilities of involvement. Those who have better achievement, in particular, have higher involvement.
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