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ABSTRACT

　The research systematically analyzed the pictures materials which have been used by Taroko National Park Website. After the

deconstruction of the image elements , through the constructing content of the image elements, confirmed that the pictures used by

the website to convey to the visitors of the tourist destination image. And then provides suggestions of image usage to the mass media

of tour administration and con-sultations of drafting managing strategies for traveling related websites. . 　　The results revealed

that the 878 pictures which are intercepted from Taroko Na-tional Park official website can be categorized into 9 items. The first

three are ‘Natural Scenery” ,“ Geologic Landscape ” and “ Characteristic Architectural Style ”. In the “ cast “element of

the sample, males are more than females and the actors of Young adults appeared most. The most action is “ Aboriginal

Performance”, the second is “ Arts Performance ”, and the third are “ Mountain Climbing ” and “ Marathon ” . “

Aboriginal costume ” is the most one of the 18 kinds of stage property elements, and the second are “Musical Instruments” and 

“Backpacks”. 　　The result also shown that after categorizing the pictures which are intercepted from Taroko National Park

Website, the major traveling destination imagery is natural scenery appreciation, the next is history humanities visitation, particular

geologic land-scape appreciation, varying leisure activities, ecological observation, experiencing abo-riginal culture and arts activities

appreciation, etc. It matches the strategy that is devel-oped from the orientation towards ecological traveling with the combination of

recrea-tion, sports and health by Taroko National Park. 　　The method of analyzed, recorded and categorized the image elements

after ob-serving pictures to establish a more systematic image analysis can be confirm the image of pictures used for travel marketing.
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