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ABSTRACT

Since 2008, Council for Cultural Affairs has conducted a campaign-- "Aesthetic Life of Taiwan” by pottery design and ceramics

producing to build the basis for community aesthetics. The five pottery workshops in the Dadu District, Taichung City, have worked

hard over twenty years to create both the pottery art and the market value. They also have a long-term interaction with the

community school. If those workshops in Dadu can integrate their resources, make a full concrete plan about the aesthetics direction

to Dadu district and gather residents to create more pottery art for their hometown, they can help people in Dadu to have a rich

spiritual and high quality life.This study using qualitative research methods to investigate the relationship between Dadu’s pottery

workshops and community aesthetics. Through field research and interviewing with five ceramic artists, this study explored the

individual business process, personal philosophy, artistic characteristics and the experiences of interacting with the community. Five

workshop business modes have been analyzed from the interview as follows: having both original and marketing modes, tourism

factory mode, working on creative work mode, international mode and market-oriented mode.This study also summarized five

community-interactive modes: giving feedback to the community mode, pottery park mode, promoting exhibition mode,developing

community cultural products mode, and promoting artistic knowledge mode. Ceramists expect the administrative department to

develop five functions:choosing the suitable staff, designing a communication platform, promoting the platform, integrating cultural

resources, and working hard by the administration itself. The study finally developed the four aspects to present the ideas about how

to create a community-oriented approach to the administration. These aspects include the artistic cultural tourism side, the natural

ecological side, the landscape of the community and the educational content.
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