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ABSTRACT
ABSTRACT The aim of this study is to examine the relationships among B&B image, degree of satisfaction and revisiting
willingness of tourists who visited bed & breakfasts in Puli area. Quota sampling and convenience sampling methods were employed
to conduct a questionnaires survey. 584 valid samples were obtained. Methods of data analysis included descriptive statistics, t test,
reliability analysis, one-way analysis of variance, Pearson product-moment correlation analysis. The results showed that most of the
tourists visited Puli area 2 time in the past; the most popular recreation spot in Puli area was Puli winery; and the major recreational
activity of tourists visiting Puli area was to visit tourism attractions. Results of statistical hypothesis testing are summarized as
followings: 1. Tourists with different status of background had significant differences in B&B image. 2. Tourists with different status
of marriage, gender and career had significant differences in satisfaction. 3. Tourists with different status of marriage, gender and
career had significant differences in revisiting willingness. 4. There were partly significant correlations between B&B image and
satisfaction. 5. There were partly significant correlations between B&B image and revisiting willingness. 6. There were partly
significant correlations between satisfaction and revisiting willingness. 7. B&B image and degree of satisfaction has significant
predictive power for revisiting willingness.
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