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ABSTRACT
This paper aims to investigate the relationship between visitors satisfaction for in-terpretation service and revisiting intention of
organic rice farm. This research targets visitors who visited the organic rice farm located in Yuan-li township, Miao-li county based
on the method of questionnaire investigation. A total of 330 valid questionnaires were collected. The valid questionnaire response
rate was 94%. In this research, objec-tive visitors were mostly female; they aged between 31 to 40 years old; the educational level was
university or college; their occupations were mainly industry or commerce related; most part of the tourists were married with
children; personal monthly income was mostly ranging from 40001 to 60000 NTD. Major findings include the following: In terms of
the visitors satisfaction for all the aspects of interpretation service, from high to low was in the following orders: ” Satisfaction for
interpretation technique” ,” Satisfaction for interpretation ability” ,“ Satisfaction for interpretation environment”
“ Satisfaction for interpretation empathy” and“ Satisfaction for interpretation facility” . Different gender, age group, educational
level, vocation, marital status, personal monthly income of visitors showed significant differences on satisfaction for interpreta-tion
service. And different vocation and marital status of tourists also showed consider-able differences concerning satisfaction for
interpretation service. Visitors satisfaction for interpretation and revisit intention has a significant correla-tion. v In the aspect of
prediction, tourists satisfaction for “ interpretation ability” ,” inter-pretation technique” and*“ interpretation empathy” had the
significantly effective predic-tion to tourists revisiting intention.
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