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ABSTRACT

The purpose of this study is to investigate the relationship between perceived usefulness, emotion labor and communication

effectiveness.The sample was made up of 330 full-time employees. We analyzed the data by using pearson correlation analysis,

independent sample T test,single factor analysis of variance and hierarchical regression analysis.The result indicated that the more

satisfied with perceived usefulness employees are, the more communication effectiveness employees have. The communication

effectiveness of low emotional labor who is satisfied with perceived usefulness is more than the communication effectiveness of high

emotional labor who is satisfied with perceived usefulness .Discussion and suggestions for future research are provided .We hope that

the findings will be valued for human resource managers.
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