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ABSTRACT
Since Internet information is progressively developing, it is convenient to acquire the travel information, and the number of
independent travelers is hence increasing. Under such a background, it is essential to comprehend what factors affect people’ s will
of participating in overseas independent travel. Compared to a package tour, the independent travel is a kind of mode of travel that
is highly flexible and risky. As thinking over what the mode to be adopted, customers would make a decision according to the
personality traits and the travel motivation. In addition, it has been reported in some literatures that customers who have different
sense of perceived risk would deal with the risk in different ways, and lead to different frequency of participating in traveling
activities. Therefore, this study investigated how personality traits, travel motivation, and sense of perceived risk, assumed to be
independent variables, impact on their will of participating overseas independent travel, as well as the correlation among the will and
variables. The study objects are official teachers of junior high schools in Nantou County, the amounts of valid questionnaires are
309. The data were analyzed with a commercial program SPSS , showing the results as follows. 1.With regard to the personality,
extraversion is positively correlated to the dependent variable while neuroticism and conscientiousness is negatively correlated to
that. 2.For the travel motivation, self-improvement and learning experience are positively correlated to the dependent variable. The
motive possesses positive influence on the will of participating in the travel. 3.For the sense of perceived risk, it is negatively
correlated to the will of participating in the travel; furthermore, there exist a maximum negative correlation between body risk and
the dependent variable. 4. Age,conjugal status,travel experience and financial conditions all had some effects on the will of
participating in the travel. 5. Gender,age and conjugal status all had some effects on sense of perceived risk. Based on the research
findings, a discussion and recommendations for future research were made.
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