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ABSTRACT
This study focused on the exploration of the religious tourists’  pilgrimage motivation, travel quality, religuous involvement,
demographic factors and religuous travel satisfaction for pilgrimage groups of Xihu Township, Changhua County. A well-defined
guestionnaire was applied for data survey and collection with convenience sampling. There were 250 distributed questionnaires and
187 questionnaires were returned and valid. This study introduced some statistic methods to test proposed hypothesis. The main
findings of this study were concluded as following: 1. Religious tourists’ main pilgrimage motivation from pilgrimage groups was
“ the feelings in religious tourists’  spirit and mind” . The highest religuous travel satisfaction was “ | felt satisfied about the whole
pilgrimage activity” . 2. The highest travel quality was “ the choice of temple was suitable” . 3. The highest religuous involvement
was “ the frequency | went to temple” . 4. There were existed significantly differences in the religuous travel satisfaction with
different gender, ages, jobs, religious beliefs and the ways to know pilgrimage activity news. 5. Pilgrimage motivation, travel quality
and religuous involvement were significantly related to religuous travel satisfaction. 6. Travel quality and religuous involvement
could significantly predict religuous travel satisfaction.
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