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ABSTRACT
The study from the view of enterprise operation to examine the relationship between internal service quality and customer
satisfaction diversity of Taipei city sports center. By means of the staff, customers and supervisors of eight Taipei city sports centers as
the study objects. And, research tools are internal service quality scale, customer satisfaction scale and interview outline of Taipei city
sports center; according to the obtained information, by way of statistical methods such as descriptive statistics, independent sample t
test, one-way analysis of variance, etc. to get the following conclusions: 1.Senior staffs of sports center feel the lowest in the internal
service quality. 2.Degree of satisfaction feeling at sports center is good for customers the same in service industry. 3. The diversity of
the existing sports center management team in internal service quality, also in the internal service quality feeling. 4.The diversity of
the existing sports center management team in customer satisfaction, also in degree of customer satisfaction feeling. Finally, hope the
research results will bring substance assistance to management team of sports center and administrative authorities, and to be future
sports center submitting revenue report’ s reference.
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