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ABSTRACT

Nowadays it is economic knowledge dynasty .this research results help founder and professional mangers to realize organization and

created knowledge and according to maintain the enterprise’s competition. This study mainly explored the relationships between

knowledge creation, organizational learning and new product development performance, further more, used the organizational

learning capability as a moderating variable, in order to discuss how the knowledge creation to affect the new product development

performance.. We use the optics-electro industry to be a sample . There are 600 copies of questionnaires and got 260 copies returned

and deduct 17 inefficacy copies. The effective return rate is 40.5%. The research can collect datas , use the statisticial verification of

hypotheses skill for analysis. (1) the "socialization", "externalization", "combination" and "internalization" of knowledge creation

mechanism has a positive impact on new product development performance. (2) organizational learning capability has a positive

impact on new product development performance. (3) organizational learning capability has a moderating effective for

"externalization" of knowledge creation and new product development performance.
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