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ABSTRACT
The purpose of this research is basically on the participation satisfaction and club strategies of college cheerleading; furthermore, it
also approaches to the connection between the awareness of club members and the participation satisfaction. This research adopts
the method of questionnaires which aiming at the team members who participated in the University Cheerleading Championship
Mixed Division Group B in school year 2009 and altogether provided 450 questionnaires. The amount of effective questionnaire was
420; the returns-ratio reached at 93.3%. After analyzing, the result is as followed: (1) The majority of cheerleaders in the
championship were male (59.3%) and most of the members had never been elected as class leaders, and had less game experience.
Averaged club participation time is over 13 hours (43.1%). (2) The club members’ cognition toward club strategies reached upper
middle level. (3) The cognition toward the club strategies of club members obviously differs from the year level and the average time
of club participation. (p < .05) (4) The club members participation satisfaction reached upper middle level. (5) There is a remarkable
difference of the “* psychological dimensions” and “ social dimensions” between members in different school levels over the
participation satisfaction. The “ relaxation level” shows distinct difference when they have different year of participation and
competition experience. Those who had ever been class leaders or not make a great difference in “ aesthetic level” of participation
satisfaction. (p< .05) (6) The cognition level of the club members to club strategies is obviously influential to the club participation
satisfaction.
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