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ABSTRACT
These kinds of animations in Japan, which compose the main stream of commercial animation, produce the particular sub-cultural
field that is called “ Otaku” . culture also has spilled on the world. The aim of this research is to investigate the Otaku relationship
between Personality Traits, Flow Experience, on Self- Esteem and Continued Participation. The participants and sample of the
survey are from university students in Taiwan, In total, the sample number is 400 and the actually recipient number is 303 which
accounts for 76%.
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