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ABSTRACT

　This research was aimed to：(1) Explore the differences in serious leisure traits, leisure involvement, and leisure benefits of

amateur photographers with different backgrounds. (2) Understand the relationships among serious leisure traits, leisure

involvement, and leisure benefits. Central Taiwan amateur photographers were recruited as the study subjects. The survey used

purposive sampling, 420 self-administered questionnaires were distributed, and resulted in 375 effective questionnaires. The results

indicated that: 1.There were significant differences in serious leisure traits with different background-sex and monthly income.

2.There were significant differences in leisure involvement with different background-sex and age. 3.There were significant

differences in leisure benefits with different background- sex, age, level of education and marital status. 4.There was a significant

positive correlations between serious leisure traits and social-psychological involvement, some sections were related in behavioral

involvement。 5.There was a significant positive correlation between serious leisure traits and leisure benefits. 6.There was a

significant positive relationship between social-psychological involvement of leisure involvement and leisure benefits. Behavioral

involvement and leisure benefits represented obvious positive relation. 7.Unique ethos, self-identity, durable benefits, perseverance,

attraction and centrality of lifestyle had significant positive prediction on leisure benefits. Among them unique ethos has the strongest

comprehensive power.
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