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ABSTRACT

Corporate social responsibility not only stimulates corporate sales, promotes brand image, attracts more investors, lower operation

cost, but also attracts and encourages employees, enhances employees’ recognition of organization values. In the modern era of

knowledge economics, the biggest difference a corporate has in contrast to its competitors is ‘people’. The principal purpose of

this study is to investigate the influence of employees’ attitude towards corporate social responsibility upon organizational

identification and person-organization fit.There are 323 questionnaires distributed with 298 returned and among which 282 samples

are valid. Analysis yields as follows:(1) Promotion of corporate social responsibility by Corporate does affect organizational

identification but not conspicuously.(2) Promotion of corporate social responsibility by Corporate affects positively the

person-organization fit in a conspicuous manner.
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