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ABSTRACT
This study aims to explore the relationship between the characteristics of B&B travelers, customer satisfaction and revisit willingness
of customers. The subjects of this study are those visitors whom had previously stayed in a B&B hostel. Survey areas are mainly
authorized B&Bs in Sitou, Nantou County. In all, 350 questionnaires were distributed, 302 were valid questionnaires. Results of this
research are as followed: 1.Difference in* occupation’ ,* income’ ,* traveling days’ ,‘ information source’ and‘ room
price’ affects significantly in visitors’  revisit willingness. Those with monthly income between 20001 NT dollars to 40000 NT
dollars and 40001 NT dollars to 50000 NT dollars have higher revisit willingness than those whose monthly income is fewer than
20000. Visitors with traveling days of three days are willing to revisit than those who is traveling for two days. As with room price,
those whom stayed in room price of 3001 to 4000 NT dollars are more willing to revisit than those whom stayed in rooms which are
priced fewer than 2000 NT dollars. 2.Service quality of B&B is significantly related to revisit willingness of visitors. Among all
variables, * empathy’ had the highest correlation. 3.The satisfactions of B & B visitors are significantly related to revisit willingness
of visitors. Among all variables, * environment’ had the highest correlation. 4.Personality traits of B & B visitors are significantly
related to revisit willingness of visitors. Among all variables, * affinity’ had the highest correlation. The results of this study will be
discussed and suggestions and recommendations will be given to the B&B industry and future researchers. This way, this study could
give a possible future research direction for researchers and a reference for the B&B industry.
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