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ABSTRACT
The main purpose of this study was to explore the perception of enduring involvement, personality traits and leisure benefits from
hiking club members. The survey was practically conducted in hiking club members who participated in 2010 the 36th Taiwan
mountaineering club carnival. 450 questionnaires were released by convenience sampling, 440 were valid, and the rate of valid
retrieval was 97.8%. Moreover, this study employed Amos 7.0 statistical program to run SEM analysis for testing research
hypo-thesis, and measure the relationships between the constructs. The results of relationship model show that personality traits
significantly positive effect enduring involvement; and personality traits significantly positive effect leisure benefits; and enduring
involvement significantly positive effect leisure benefits. Besides that, the personality indirect effect on leisure benefits through
enduring involvement. Finally, according to the findings, we suggest that related organizations need to in-crease opportunities of
enduring involvement and understand the tendency of personal-ity traits for hiking club members to help them to get leisure benefits.
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