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摘 要

員工創新能力漸為企業的核心資源。過去文獻探討員工創新 能力之影響因素都較少著墨於員工之情緒。且領導部屬交換關

係 提到，團隊整體認知的內外團體知覺影響著成員的態度。因此本 研究針對創新研究較少探討的領域，且以領導部屬交

換關係為中 介效果，探討其在正負向情緒與員工創新能力之關係。本研究以 中國高科技產業之員工為研究對象。475 份有

效問卷回收樣本進 行統計分析，探討員工之正負向情緒對員工創新能力之影響以員 工認知之領導部屬交換為中介效果。 

結果本研究發現，領導部屬交換關係為中介效果在員工正向 情緒對員工創新能力之影響中呈現部份中介效果；而領導部屬

交 換關係為中介效果在員工負向情緒對員工創新能力之影響中呈現 完全中介效果。 但依據本研究之驗證，員工負向情緒

對員工創新能力之影響 為不顯著。因此本研究中發現員工負向情緒並不會直接影響員工 的創新能力。

關鍵詞 : 正負向情緒、領導部屬交換關係、員工創新能力

目錄

內 容 目 錄 中文摘要 ．．．．．．．．．．．．．．．．．．．．． iii 英文摘要 ．．．．．．．．．．．．．．．．．

．．．． iv 誌謝辭 ．．．．．．．．．．．．．．．．．．．．． v 內容目錄 ．．．．．．．．．．．．．．．．．．

．．． vi 表目錄 ．．．．．．．．．．．．．．．．．．．．． viii 圖目錄 ．．．．．．．．．．．．．．．．．．．

．． ix 第一章 緒論．．．．．．．．．．．．．．．．．．． 1 第一節 研究背景與動機．．．．．．．．．．．． 1 第

二節 研究問題與目的．．．．．．．．．．．． 3 第二章 文獻回顧 ．．．．．．．．．．．．．．．．． 4 第一節 正負

向情緒 ．．．．．．．．．．．．．． 4 第二節 領導部屬交換 ．．．．．．．．．．．．． 7 第三節 員工創新能力 ．．

．．．．．．．．．．． 10 第四節 正負向情緒與領導部屬交換之關係．．．． 13 第五節 領導部屬交換與員工創新能力

之關係．．． 14 第六節 正負向情緒與員工創新能力之關係．．．． 15 第三章 研究方法．．．．．．．．．．．．．．

．．． 18 第一節 研究架構．．．．．．．．．．．．．．． 18 第二節 研究變數與操作型定義．．．．．．．．． 19 第

三節 問卷設計．．．．．．．．．．．．．．． 25 第四節 資料蒐集方法．．．．．．．．．．．．． 25 第五節 資料分

析方法．．．．．．．．．．．．． 26 第四章 資料分析．．．．．．．．．．．．．．．．． 28 第一節 描述性統計分

析．．．．．．．．．．．． 28 第二節 信效度分析．．．．．．．．．．．．．． 34 第三節 結構方程模式分析．．．

．．．．．．．． 42 第五章 結論與建議．．．．．．．．．．．．．．．． 50 第一節 研究結論．．．．．．．．．．

．．．．． 50 第二節 研究意涵．．．．．．．．．．．．．．． 52 第三節 管理意涵．．．．．．．．．．．．．．．

52 第四節 研究限制與後續研究建議．．．．．．．． 53 參考文獻 ．．．．．．．．．．．．．．．．．．．．． 54 附

錄A 研究問卷(繁體版) ．．．．．．．．．．．．． 67 附錄B 研究問卷(簡體版) ．．．．．．．．．．．．． 70

參考文獻

一、中文部份 周佛林，桂秋(2002)，中國高新區聚類分析及評價。浙江社會科學，No3.37-42。 林維芬，徐秋碧(2009)，正向情緒輔導介

入方案對國小學童情緒智力、生活適應與幸福感之研究。中華輔導與諮商學報，第二十五期，頁131–178。 二、英文部份 Amabile, T.

M. (1983). The social psychology of creativity. New York: Springer-Verlag New York Inc Press. Amabile, T. M., & Gryskiewicz, S. S. (1987).

Creativity in the R&D lab. Technical Report No. 130. Amabile, T. M. (1988). A model of creativity and innovation in organization. Research in

Organizational Behavior , 10, pp.123-167. Amabile, Teresa M., & Nur D. Gryskiewicz.(1989). The Creative Environment Scales: Work

Environment Inventory. Creativity Research Journal 2:231-253. Amabile, T. M., Conti, R., Coon, H., Lazenby, J., & Herron, H. (1996). Assessing

the work environment for creativity, Academy of Management Journal, 5, 39. Anthony T. P. (2002). Emergent Leaders as Managers of Group

Emotion Journal. The Leadership Quarterly, 13(5). Ashforth Blake E., & Humphrey Ronald H. (1995). Emotion in the Workplace: A Reappraisal.

Human Relations, Vol. 48, 2:97-125 Barron F.M., & Harrington D.M. (1981). Creativity, intelligence and personality. In Rosenweig MR, Porter

LW (Eds.), Annual Review of Psycholoa, 32, 439476. Basadur, M. S., & Finkbeiner, C. T. (1985). Measuring preference for ideation in creative

problem solving training. Journal of Applied Behavioral Science, 21(1), 37-49. Bagozzi, R. P. & Y. Yi (1988). On the Evaluation of Structural

Equation Models. Journal of Academy of Marketing Science, 16(1), 74-94 Besemer S., & O’Quinn K. (1986). Analyzing Creative Products:

Refinement and Test of a Judging Instrument. Journal of Creative Behavior, Vol. 20, No. 2, pp. 115-126. Costa, P. T., & McCrae, R. R. (1980).

Influence of extraversion and neuroticism on subjective well-being: Happy and unhappy people. Journal of Personality and Social Psychology, 38,



668-678. Couger, J.D., & Dengate, G. (1992). Measurement of Creativity in I.S. Products, in Hawaii International Conference on Systems

Sciences. Lihue, HI, 288-298. Dansereau, F., Graen, G., & Haga, J. (1975). A Vertical Dyad Linkage approach to Leadership within Formal

Organization: A Longitudinal Investigation of the Role Making Process. Organizational Behavior and Human Performance, 13, pp.46-78

Dienesch, R, M., & Liden, R.C. (1986). Leader-member Exchange Model of Leadership: A Critique and Further Development. Academy of

Management Review, 11(3), pp.618-634. Diener, E., Lucas, R. E., & Oishi, S. (2002). Subjective well-being: The science of happiness and life

satisfication. In C. R. Snyder & S. J. Lopez(Eds.), Handbook of positive psychology (pp.63-73). NY: Oxford University Press. Duchon D, Green S

G, & Taber T D. (1986). Vertical dyad linkage: A longitudinal assessment of antecedents, measures, and consequences. Journal of Applied

Psychology. 71: 56~60 Dunegan, K. J., Tierney, P., & Duchon, D. (1992). Perceiving of an innovative climate: Examining the role of divisional

affiliation, work group interaction, and leader/subordinate exchange. IEEE Transactions on Engineering Management, 39(3), 227-236. Ekvall. G.,

& Ryhammar, L. (1999). The Creative Climate: Its Determinants and Effects at a Swedish University. Creativity Research Journal p.303-310.

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and measurement error. Journal of

Marketing Research, 18(1), 39-50. Ford C.M. (1996). A theory of individual creative action in multiple social domains. Academy of Management

Review, 1,1112-1 142. Fredrickson, B.L., & Branigan, C.A. (2000). Positive emotions broaden action urges and the scope of attention.

Manuscriptin preparation. Fredrickson, B.L. (2001). The role of positive emotions in positive psychology. American Psychologist. 56,218-226.

Fredrickson, B. L. (2002). Positive emotions. In C. R. Snyder & S. J. Lopez (Eds.), Handbook of positive psychology (pp. 120–134). New York:

Oxford University Press. Freud, S. (1970). Creative writers and day-dreaming. In P.E. Vernon (Ed.) Creativity (pp. 126-136). US: Penguin.

Gardner, H. (1988). Creativity: An interdisciplinary perspective. Creativity Research Journal, 1(1), pp. 8-26. George, J. M. (2000). Emotions and

leadership: the role of emotional intelligence. Human Relations, 53: 1027-1055. George, J. M., & Zhou, J. (2002). Understanding when bad moods

foster creativity and good ones don’t: The role of context and clarity of feelings. Journal of Applied Psychology, 87: 687–697. Gough, H. (1979).

A creative personality scale for the Adjective Check List. Journal of Personality and Social Psychology, 37, 1398-1407. Graen, G. B., & Cashman J.

(1975). A Role-making Model of Leadership in formal organizations: A Development Approach. In J. G. Hunt & L. L. Larson (Eds.), Leadership

frontiers (p.p. 143-156) Kent. Graen G. (1976). Role making processes within complex organization. In: M D Dunnette Ed. Handbook of industrial

and organizational psychology. Chicago: Rand McNally. 1201-1245. Graen, G. B., & S. Ginsburgh. (1977). Job Resignation as a Function of Role

Orientation and Leader Acceptance: A Longitudinal Investigation of Organizational Assimilation. Organizational Behavior and Human

Perfor-mance, Vol. 19, pp. 1-17. Graen, G. B., Novak, M. A., & Sommerkamp, P. (1982). The Effect of Leader-member Exchange and Job Design

on Productivity and Satisfaction: Testinga Usual Attachment Model. Organizational Behavior and Human Performance, 30, pp109-131. Graen,

G., & Scandura, T. (1987). Toward a psychology of dyadic organizing. In staw, B. & Cumming, L. (Eds.), Research in Organizational Behavior, 9,

175-208. Graen,G. B., & M. Ulh-Bien (1991). The transformation of professionals into self-managing and partially self-designing contributions:

Toward a theory of leader-making. Journal of Management Systems, 3(3), 33-48. Graen, G. B., & Wakabayashi. M. (1992). Cross-cultural

leadership making: Bridging American and Japanese diversity for team advantage. In H. C. Triandis, M. D. Dunnette, & L. M. Hough (Eds.),

Handbook of industrial and organizational psychology, Vol. 4 (2nd ed., pp. 41546). Graen, G., & Uhl-Bien, M. (1995). Relationship-based

approach to leadership: Development of leader-member exchange (LMX) theory of leadership over 25 years: Applying a multi-level multi-domain

perspective. Leadership Quarterly, 6, 219-247. Guilford, J.P. (1950). Creativity. American Psychologist, 9 , 444-454 Hoyle, R. H. (1995). Structural

equation modeling: Concepts, issues, and applications. Newbury Park, CA: Sage. Hui, C. Law, K. S., & Chen, Z. X. (1999). A Structural Equation

Model of the Effects of Negative Affectivity, Leader-member Exchange, and Perceived Job Mobility on in-role and extra-role Performance: A

Chinese Case. Organizational Behavior and Human Decision Processes, 77(1), pp.3-21. Isen, A.M., Johnson, M. M. S., Mertz.E., & Robinson,

G.F. (1985). The influence of positive affect on the unusualness of word associations. Journal of Personality and Social Psychology, 48,1413-1426.

Isen, A. M., Daubman, K. A., & Nowicki, G. P. (1987). Positive affect facilitates creative problem solving. Journal of Personality and Social

Psychology, 52(6), 1122-1131. Isen, A. M. (1999). Positive affect. In T. Dalgleish & M. Power (Eds.). Handbook of Cognition and Emotion.

Chichester, England: John Wiley & Sons Ltd. Isen, A.M. (2000). Positive affect and decision making. In M.Lewis & J. M.Haviland-Jones (Eds.),

Handbook of emotions (pp.417-435). Jackson, P., & Messick, S. (1965). The person, the product and the response : Conceptual problems in the

assessment of creativity. Journal of Personality, 33, 309-329. Jennifer M George, & Jing Zhou. (2007). Dual Tuning in a Supportive Context: Joint

Contributions of Positive Mood, Negative Mood, and Supervisor Behavior to Employee Creativity. Academy of Management Journal, 50（3

）:605-622. Jing Zhou, & Jennifer M. George. (2001). When job dissatisfaction leads to creativity: Encouraging the expression of voice. Academy of

Management journal. Vol, 44. No, 4, 682-696 Keller, T., & Dansereau, F. （1995）. Leadership and Empowerment: A Social Exchange

Perspective. Human Relations, 48(2), pp.127-145. Kreitner, R., & Kinicki, A. (2001). Organizational Behavior. NY: McGraw-Hill. Lewis, M.

(1993). Self-conscious emotions: Embarassments,pride, shame,and guilt.In M.Lewis & J.M.Haviland (Eds.), Handbook of emotions (pp.563-573.).

NY: Guilford. Liden, R., & Graen, G.B. (1980). Generalizability of the Vertical Dyad Linkage Model of Leadership. Academy of Management

Journal, Vol. 23, pp.451-465. Liden R. C, & Maslyn J. M. ( 1998). Multidimensionality of leader – member exchange: An empirical assessment

through scale development. Journal of Management, 24: 43-72 Lightsey, O. R. (1994). Thinking Positive as a stress buffer: The role of positive

automatic cognition in depression and happiness. Journal of Counseling Psychology, 41, 325-334. MacKinnon, Donald W. (1962). The Nature and

Nurture of Creative Talent. American Psychologist 17: 484-95. Martin, L. L., & Stoner, P. (1996). Mood as input: What we think about how we

feel determines how we think.279–301. Mahwah, NJ: Erlbaum. Miller, A. I. (1989). Imagery and intuition in creative scientific thinking: Albert



Einstein's invention of the special theory of relativity. In D. B. Wallace, Gruber, H.E. (Ed.), Creative People at Work. Oxford: Oxford University

Press. Mumby D. K., & Putnam L. A. (1992). The Politics of Emotion: A Feminist Reading of Bounded Rationality. Academy of Management

Review, 1992, 17 (3). Munford, M. D., & Guftason, S. B. (1988). Creativity syndrome: Integration, application and innovation. Psychological

Bulletin, 103, 27-43. Nunnally, J. C. & I. H. Bernstein (1994). Psychometric Theory 3rd ed. New York: McGraw-Hill Oldham & Cummings.

(1996). Employee Creativity: Personal and Contextual Facotors at Work. Academy of Management Journal, 39(3), pp.607-634. Fredrickson, B.

(1998). What good are positive emotions? Journal of General Psychology, 2(3), 300-319. Fontenot, N.A. (1993). Effects of training in creativity and

creative problem finding upon business people. Journal of Social Psychology, 133, 11–22. Schriesheim, C. A., Castro, S. L. & Cogliser, C. C.

(1999). Leader-member exchange (LMX) research: A comprehensive review of theory, measurement, and data-analytic practices. Leadership

Quarterly, 10, 63-113. Schwarz, N. (2000). Emotion, cognition, and decision making. Cognition and Emotion, 14: 433–440. Schwarz, N. (2002).

Situated cognition and the wisdom of feelings: Cognitive tuning. In L. Feldman Barrett & P. Salovey (Eds.), The wisdom in feelings: 144–166.

New York: Guilford. Schwarz, N., & Clore, G. L. (2003). Mood as information. Psychological Inquiry, 14: 296–303. Scott, S. G.., & Bruce, R. A.

(1994). Determinants of innovative behavior: A patch model of individual innovation in the workplace. Academy of Management Journal, 37(3),

580-607. Snyman, R., & de Kock, D. M. (1991). Problem solving and creative thinking in structured second language teaching. J. Creative Behav.

25(3): 228-240. Stevens, G., Burley, J., & Divine, R. (1999). Creativity + Business Discipline Higher Profits Faster from New Product Development.

Journal of Product Innovation Management, 16(5), 455-469. Torrance, E. P. (1966). Torrance tests of creative thinking. Columbus, Ohio: Author.

Wallas, G. (1926). The arts of thought. New York: Harcour Brace and World. Watson D. & Clark A.L. (1988). Development and validation of brief

measures of positive and negative affect: The PANAS scales. Journal of personality and social psychology, 54(6), 1063-1070. Woodman R.W.,

Sawyer J.E., & Griffin R.W. (1993). Toward a theory of organizational creativity. Academy of Management Journal, 18,293-321. Watson D. &

Clark A.L. (1994). The PANAS-X: Manual of the Positive and Negative Affect Schedule- Expanded Form. The University of Iowa. Zhou, J. (2003).

When the presence of creative coworkers is related to creativity: Role of supervisor close monitoring, developmental feedback, and creative

personality. Journal of Applied Psychology, 88, 413-422.


