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ABSTRACT
This research study will be focusing on the satisfaction level of the bicycle tourists and their willingness to revisit Wanggong Fishing
Port again. Using bicycle tourists in Wanggong Fishing Port as our research individuals, the research methodology will be based on
survey forms. The measurement was based on the background of each individual, their level of leisure satisfaction and intention to
return for another bicycle ride again. A total 448 copies of the survey form were handed out and 400 copies were collected back,
which means an effective collection rate of 89%. After going through statistical analysis such as descriptive statistics, factor analysis,
reliability analysis, independent sampling t-test, one-way ANOVA and pearson correlation analysis, the results were as follows: On
average, there were more male riders than female riders; the age group with the most bicycle tourists were 31-40 years old on
average; the education group with the most bicycle tourists would be those with university degrees on average. The marital status
with the most bicycle tourists would be those who were married; the occupation with the most bicycle tourists would be those in the
military, government and education sectors. The working experiences with the most bicycle tourists would be between 6-10 years
and income range with the most bicycle tourists would be between TWD 40001-60000. Different sex, age group, occupation, year of
working experiences and income would yield different level of leisure satisfaction.
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