obogobboobuobobooouooboon
goougon

E-mail: 324613@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobobboboobgoooboooboobooboobobbobooboobobbobo0oooboon
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gooobooboboboboobooboooboobooboobooboboobo booboboobOoobOoon
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goboob oboobobooboobobboobooboobobobooboo oobobboboobOoobOon
oo ooobooboboooboobobooboooboobooooo

ooo0:0bo0bo0obobboob0ooboobuooboboooboobo
oo

goodoO0oo0o0ooOoboooDoobO0obooooOoboo0 WwbobOobooooOOoboooOOobDOobOoDobOOobooog
vilODOOoOooooOoooOooOoooooooboooooobOvoODOoDOOoOODODODODO0DOOoOUODOODOOODODOODOO
OviDOO0OO00OOo00o00Oo0o0bO0o000000000000 xooboooooooboooooooooooooo
OO0O0xiigdoobooooooooooooooooooooo0oo10bggooo0ooooOoooooOoooDo
gbooobi1iooooobooooooboooooobobooooo3poboobooboooobobboDoDbOooo
gb4000 ODO00DOO0ODOOO0ODOO0ODODOOODO0 4000 0000O0O0ODO0ODOODOOOOODO 4000

oooobooboooooboooooobooot e bOUObOObDOODOODbDObbOODOD 8O0
gooobgoobobboboobooboobob12z00b0o0obobooboobooboobooboonDg 23
gboobgoobobbooboobuooboobooboo 2bobboobooboobobbooboobOoobon

gooboobooboboobooboo dbgbooboobobooboobooboboobosssungn
gboooboobobobobooboobossbgboooboobooboboboobooboobOoo3¢oboooDoo
gooobooboboboboobooboobaa0obbobooboobobbobbooboobOo0obOo4nbo
ogooobooboboboboobuooboobob400b0obo0obobbobo0obo0obUobob 46000

goooboobobobobooboob 4800b0bb0bO0O0ObO0ODbOobODbOODOODOODbDOsIODDbDODO
ooooboobobobobooboob sigobobobooboobo0obobobobDbooboooboOos3obonoo
ooooboobobobobboobooobooebUobbobooboobobDbobDbooboDooboob oo
oooobooboobobboobooboobo dpbbooboobooboboboobDbooboooboob 40O
oooobooboboboboobooobooboUuboobobooboobobobobDbooboooboobOoo 8o
ooooboobobobobboobouoobooboob Yoo ooboobUobDbobDoOobDOoOobOoobO 9%
oo ooboobobbooboooboobOobobU 1300 b 2.1 ooboobOoDboOon
gooeb2-20000000000DO0ODODOODOODLDOODLD YO 2-300000DbD0OO0DDbDODOODOODbDODOO
ob0702-4000000000000000000DO00O0O90O 2-50000000000ODO0ODOOOODOOO
U102-60000000000000000D0O00O0O00OD 200 2700000000000 0D0OOOODOOO
U210 2-80000000000000000DO0O0O0O0OD 240 2-90000000000DO0ODOOOODOOO
O2s0210000000000000DO0000DO0D00O0 260 221100000000000DO0OO0ODODO
00260 2120000000000000C0000O0C0O0O0O0O 290 2130000 (equitytheoryyD OO OOOOOO

300 2140000 (attribution theory) DO OO0 D00 300 21500 0000000000000 0O0OOOC0O0O 310

2-16000000000O0O0DbO0ODObOObLO0bO0 202170000000 0ODOOODOODOODODOO 34

02180 0000000000000 00DO0OD0O0ODO 360 3-1000000D00O0DODOOODOODbDO0ODO 42
03-200000000000D000D000D0O0O0OO0O 420 3-300b00b0ObDO0ObDO0ObDOO0bOoObOOn 43
03-400000000000000000DO0O0O0O0O 430 3-50000000000D00O0DO0ODbOObOOn 44
036000000000 00DO0O0DOO0OOODODOO480O 3-700D0ODODOODOODOODOODOODODOOD 49



03-8000000b0bbo0oboo0booboboboOos0b4-100b0b0b0obD0O0ObDO0ObOo0bOobDbOOn 52
04-200000000000000000DO0O0O0OOS204-3000000O00O0O0O0OO0ODODO0ODOODOODO 5
04-400000000000000DO00O0D0OODOOSTO 4500000000000 0O0ODODO0ODOODOOD 58
04-600000000000000DO0O0O0OODOOOSRDO470000000DOD0O0ODOODDODODODDOODOOO 60
04-80000000000000O0DO0O0DODOOOGIO 4900000 DO0ODDOODOODOOtOODO O 62
0410000000000000tO0D00O00D0O0DO 20 41100000000 DOODDOOtODODODO DOODO 63
U41200000000000000000DO00O00O0G30 4-3000000000DO0OOOODOODOOOOODO
630 4-14000000000000O0O00O00OO0ODOO0OO B30 4150 0000DO0O0OOODOLODODODOOO
gsed 4600000000000 0ODO0OOO0ODO0ODOOOGGA0L 417000 0DODLOOODOODOOOODODO
gbecd 4180 0000000000000 0O0O0OO0OOO0OG70 419000000000 0O0O0O0O0O0OO0ODOO
gbooesd 420000 00000000O0O00O0O0OO0ODOO0OD S0 4-21000000000O0O0O0O0ODOO0ODOO
gboogesD 4220000000000 00000000O0000O0O0O000 42300000000 000O0O0O00OOO
gboooboor7it4-240000000000000000O0000O0O0DLO MO 42500000000000000
goooboobgo7n20d 4200000000000 000O00O000O0O0DOO0ODOOY20 42700000000D0OOO
goooboobob @b 42800 0000000000000O00O00DLDO0ODLODOODODOODOYS0O 4290000
oboooboobobobobooboobgoobooobooso43obobobobobooobooboobonoboon
gooobgvso43ibgbooobooboboooboobooboobooboooboomb 43200000000
oooobooboboboboooboooboooywih 433000b00boboboobooob0oobooboboboon
ooodvwo 43400000000 000O0ODODOODODO0ODOODbOODOObDOODOYYsD 4350000000000
ooooboobobobOobooboobgomnvo 436000 00b0o0obobobobDboobDooboobobobon
go70 4370000000 00DO0O0DO0ODODODODO0ODOODOODDOODOs00 4380000 0OODOODbOOO
ooooboobobobobboobooosit4-3900bgoooboobooboboboooDoobDooboobo
gs8id 440000000000 0DO0ODODDODODO0OD 8OOODD DI 1OD0O0DOODDODOODOODbDODOO
gooobos0b2-10b0dooobooboobobooobooboob e 3-1DuobooboboDoUobUoUubo
oo0oooobo 0410000000000 000000O0O00O00ODO0G0420000000000000O0
oooooooDoon o4

gogno

00000 O000@es) o000 oooooooo oooEe3 oo og
goooooooOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOODOOOOOOOOOOOOOO0OO0 OO00(20050
gboboooobooboobobobobooooooboobobobooboooboooooboobOoboboboobooboobobOob bo

g@oog OO DODODOODOODOODODODODODODODODODOODOODOODODODODOOOOODODODOOODODODOODOOOOOOOOOOOOO
goooOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOODOODOOOOOOOEYUUDODOOODOOOLOOO
o00oooOooooo0o0oDboO0ooboOoooooDbO0ooobOoooD OobOOoEIOODODOoDbOUobOoOoooDbOOooDooOoOO
OO00oOo0oOoooOooOo0oDoOOoLEDDO00DOOO0O00ODOO00DOO0O0O0DOOOODOOOODO OOOegOooooDoO
oo0ooo0o0ooooO0o0DboO0oO0oboOoo0oDObO00oooOOooooOoO00oDOOoOOooOoOOooD OoDobOEeDOOoooooog
oo0ooOo0o0oooOooO0o0DboO0o0bOoOoO0OoDOO00oOOoOoOoO0oDOO00ODO00DOUDEODDOOODODOoDOOOoDoOOO
gboooooooboobobobobooooobooboobobooobobooo oooooobobobobobooooooboOoDo

oooboOoboobo@3bboooooooooo0ooobooo0ooo0oobDo0o0ooooooDo0oboo0ooDboOooDoOoO
00000000000 0oooo0oboo0o0oooooTOO00DDOOO00DOOOOO0ODOOO00ODbOOOOODDOO
OO00o0oOo0o0obOOoboD@Ee3boooooo0ooooo0ooo0oboo0ooooooooDo0oboooooDooOoooDooO
0000000000 Eoe)UI OO0 00NDOO00DOO00ODODO00DODO00DOO000DDO0O0DDbOOOObO Ooo(oo3)oO
goooooooobooobobobobooooooooboooboboboobooooobooboboboboboooboOobDOobDOoDbD DO

g@ooe) D0 000DO00DOO0O00ODDOO0ODDOOODDDODO0ODOO0DOOOOODOODODOODEUIODDODDODOODOOOO
0000000000070 10000RoS)DO00DOO00O0ODOODO00DDOO00OODOOO0ODO0OODDOODOODODOODOOOO
go0OO00OO00OO00O000RIUDOOIODOODOooooooooooooooooooooooooooooooogo oo

g@oooCOODOODOODOODOODODODODODODODOOODODOOOOOOODOOOOOOOOOODOO0OOO00OO0OOOoOoOooon oo
gojOopoOoOoOoOoOoOOOOoOOOODOODOOODOOOOOOODOODOODOODOOOODOODOOOOOO0O OO00(@o03DOO
gooooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO@YNDOOOO
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOEIYOOOOOO
gboboooooobooboboboooboooobooboboobooobooobooboobobobobobobooboobobOobobooon
godoo7)Doobbooobooooooooooooooooobo0oobOo0ooooOooooDbOooooOooooDoOooDOo



go0oO0oO0OO 00Ot L0UL0U0L0U00000U0ULO0LUOOLOOOLULLLO
g0o0o0OO0O0O0oO0O0OO0OOOO0O0OO00O0RIY U000 ULULULUL0ULULUODULUODULUODUOLUDLOO
goooOoOoOoOoOoOOoOOOOOO0O0OO0OO0OOU0O0OEONOIODOUODUOUULOUUUOUOUOLUULUUODULOUUUUODUODLUOLOLO
000670 ODOOODOO Bloch, P. H. (1981). Exploration into the scaling of consumers’  involvement with a product class. Advances in
Consumer Research, 8, 61-65. Cardozo, R. N. (1965). An experimental study of customer effort, expectation and satisfaction. Journal of Marketing
Research, 2, 244-249. Celsi, R. L., & Jerry, C. O. (1988). The role of involvement in attention and comprehension processes. Journal of Consumer
Research, 15, 210-224. Clarke, K., & Belk, R. W. (1979). The effects of product involvement and task definniton on consurmer effort. proceedings
of Advances in Coonsuuuumer Research , 6, 313-318. Howard, J. A., & Sheth, J. N. (1969). The theory of buyer behavior. New York: John Willy
and Sons. Howard, A. J., & Sheth, N. J. (1969). The theory of buyer behavior. New York: John Wiley & Sons. Houston, M. J., & Michael, L. R.
(1978). Conceptual and methodological perspectives in involvement. In S. Jain (Ed.), Research Frontiers Marketing Dialogues and Directions
(pp.184-187). Chicago: American Marketing Association. Kassarjian, H. H. (1981). Low involvement: A second 100k. Advances in Consumer
Research, 8(1), 31-34. Kotler, P. (1992). Marketing’ s new paradigm: What' s really happening out there. Planning Review, 20, 51-52. Kotler, P.
(2005). Marketing: An introduction. New Jersey: Prentice Hall. Krugman, H. E. (1965). The impact of television advertising: Learning without
involvement. Public Opinion Quarterly, 29, 349-356. Laczniak, R. N., Muehling, D. D., & Grossbart, S. (1989). Manipulating messageinvolvement
in advertising research. Journal of Advertising, 18, 28-38. Laurent, G., & Kapferer, J. N. (1985). Measuring consumer iinvolvmennt profiles.
Journal of Marketing Research, 22(1), 41-53. Mitchell, A. A. (1981). Dimension of Advertising Involvement. In: K. B. Monroe(Ed.), Advances in
Consumer Research. Ann Arbor, MI: University Microfilms International. Oliver, R. L. (1981). What is customer satis faction. Wharton Magazine,
5, 36-41. Petty, R. E., & John, T. C. (1981). Attitude and persuasion classic and contemporary approaches. Dubuque: lowa:Wm. C. Brown Co.
Paek, C. W., & Young, S. M. (1983). Types and levels of involvement and brand attitude formation prOcess Proceediings of Advancnes in
Consumer Research, 10, 320-324. Petty, R. E., & John, T. C. (1981). Attitude and persuasion classic and contemporary approaches. Dubuque:
lowa Wm. C. Brown Co. Sheth, J. N., & Venkatesan, M. (1986). Risk reduction process in repetitive consumer behavior. Journal of Marketing
Research, 5, 307-310. Taylor, B. M. (1981). Product involvement concept: An advertising planning point of view. Attitude Research playsfor High
Stakes, 94-111. Wright, P. L. (1973). The cognitive process mediating acceptance of advertising. Journal of Marketing Research, 10, 53-62.
Zaichkowsky, J. L. (1985). Measuring the involvement construct. Journal of Consumer Research, 12, 341-352.



