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ABSTRACT
O The purpose of this study is to discuss the relationship of Market Orientation, Involvement and Learning Self-Efficacy of After
School Alternative Program. The researcher designs questionnaire to analyze the relationship among Market Orientation,
Involvement and Learning Self-Efficacy. The objects of this study are 430 students who are in the fourth grade and the sixth grade
attending After School Alternative Program in Chunghwa county elementary schools. Thorugh the questionnaire investigation,
there were 430 questionnaires distributed. The return rate was 91.6%. The results are as followedd 1. Involvement antecedents of
After school Alternative Program are significantly positive impact on students™ and parents’ involvement. 2. Students involvement of
After School Alternative program are significantly positive impact on student’s and parents involvement. 3. Market Orientation of
After School Alternative Program are significantly positive impact on student” and parents’ involvement. 4. Market Orientation of
After School Alternative Program are significantly positive impact on Learning Self-Efficacy.
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