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ABSTRACT

The purpose of the study was to understand the service quality of the accounting directors toward elementary school administrative

staff in central Taiwan. The expectation, the actual reception, the situation and connotation of the degree of perception and service

satisfaction, and the background variation of administrative staff would be discussed to get the perceived difference between its

service quality and the degree of service satisfaction, and find out the dimensions and factors to improve its service quality. Solid

suggestion would be resulted from the research data as the reference for the accounting authorities and elementary school accounting

directors. Elementary school administrative staffs from central four cities were carried out in the study by questionnaire survey

method. The effective questionnaire would be collected and analysis by descriptive statistics, reliability analysis, independent sample

t-test, one-way ANOVA, and correlation analysis. The results stated as follow: 1.Accounting directors were accepted and agreed

"Professionally" by the expectation of the administrative staff and the actual reception of service quality 2.It showed "Low in

expectation" by the "Actual reception". The key to improve their service quality is on the dimension of" “Communication and

attention”. 3.The degree of service satisfaction was between fair and satisfied, and their specialty showed the best result. 4.It showed

a significant difference in between perceived service quality and the degree of service satisfaction. Yet, it showed a significant

difference in between the actual reception service level and the degree of service satisfaction. 5.In the variation of background, it

showed a significant difference in between the service quality and the service years, duties, school scales, and locations; it still showed

a significant difference in between the degree of service satisfaction and educational background, duties, school scales, and locations.
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