oogoouooood
goougon

E-mail: 324331@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gbooobgooboboboob obooboooobooboobooboobooboobUooboboobOoobOoon
gboooboobobbobo0obooboobooboobOoob4e30bogspsSs1I7oboobooooboooDO
gooobooboboobooboobooooobooboobobbobooboobob-cOo0obOo0oDbOon
goooboobobobooboobooboob boobooboobobooboobuoobobbooboobOoon
gboobooboobobooboobooobooboobooboobobooboobUoobobboobOoOobOoo
goooboobobobobooboobooboboooooboobobooboobUoobobboobOoOobOoo
goooboobobobooboobooboobobooobooboboboboobOoobobboboobOon

ooo0:0bo0oboobobooo
(BN

0000 0000000 0ob0o000Do0o0o0oooDob0oo0DooDOiWoooDoboo0DoDOOooOoo0ooOOobOOoO0nDd
000000vOoODOOOOO0ODOO0ODOO00ODOO0DOO0DO0O0DOO0DOO0OO0ODOOviDbOODODOoDOOoDOOoODOoDODOoOoOOooDOO
coooooOdOvibOoOoOoOOoOoOooooOoooooooDbooooooo0dxobboooobooooooboooo
ooooooOoobooxibob oooooobooOoooooOoooDooooD 1000 oooboobooDoobOoo
goooboobooolgboooooooboooooboooooobOo 3o boboobooboboboooDooo
ooooosb000ooobooooooboooooboooooo e bbb obbOOoDOoD
gbooebUl0goobOobO0ObO0ObOO0ObOODbDOODO11I0DbO0 bODLDOO0ODO0ODbOODbOODLDO0ODbDO0OD 13
oo oboobooboboobgooboboob sgob obobooboobooboboobOoobO 7o
gboboobooboboobooboobo oo ooboobobooboobobboboiObDOg D
gboooboobobooboobuoob 2300 b0oboobobo0obooboobOob 2000 0DOO
gbooobgoobobooboob 2robb bo0obo0obOobobOobo0obOo0oboobOo oo oobOon
gboooboobobboobooboboobooobooboobobooboobo oo oobooboon
goooboobobboo b gobobooobooboobobooboyrobo boboboobOoobOon
ooooboobo4000000Db00b0Ob0bOO0ObD0O0ObOobObOobDOSSOb0 bobObOoboOoOobOoobOon
ooooboob 3000 b0ooboobobooobooboobob0 @Boob oboobobooobOoobon
oooob 000000000 DOO0ObOOODOObOO0ObOoOwwOOOD ObOooboOobOobooobOooboo
goo00ob0odobooboooobooboobobobooboo vobooboobobooobooboobooboo
oo voobooboboobooboobobobooboo s bobooboobUoobobbooboobOoo
880 U0 0 03 1000bbobobobobuoobooboobo0obDboobDoobOoOo 27r04-100000DOODO
goooboobobobobooobgooboo ai04-200000000D00bODO0O0ODbOoO0DbDUODODODOODbDOD
000038043000 00000000O00DO0OOOOO0ODOOOOODODLDOOOO 404-4000000D0ODO
oboooobobooooobooooboboonb so4-500p0oooobooooobooboooooboooooon
ooodbD3eb4-600000000000DO0O0O0O0OO0ODOOOLOODODODOOOOD 37TO4-7O0OOODODO
obooooboobooooobooooboobooogo rg4-800oooobooooobooboooboobooooboon
gboogbg3i4-90000000000O00OOTOOLOOODOOD ODOODO0ODO 4004100000000
goooToooobooboboobobooboob 404110000 00DODODODOODLDOODODODLDODOO
gboodbg 4304120 000000000000DO0O0DOODOODOODOODOODLD 404130000000
gboooboobooboboobuoobooboob 4041400000000 0ODOODOODOODLODDOOO
gooobd 470415000000 00000O000DO0O0OD0OODOODOODOODOODL 4804160000 0O0O0O
gboooboobobobobooboobooboosob4-170000DOODOODOODOODOOOOOOVIFD
O Durbin-WatsonD O OO 05104180 0000000000000 0ODO0O0OOODO0ODOOODOGS304- 19000000



OO00O0D00000O0VIFOODurbin-Watsond O OO 5404200 0000000000000 0DO0O0OO0ODOODO
000000005 04210000-0000000000000D0OOOODOODOO0O0OODOVIFD DO Durbin-Watson
ooooboobobboboooboobooboboooboobobobs7To4220000000000D0O0ODODO
0000obO0o0obOobobOobooobogset4230000-000b0o0bobobobD0o0obooOobOoovVvIFD

O Durbin-WatsonOD DO OO0 OO00O00OO0 6004-240000-00000000000000000000O0O00DO00ODOO
006204-250000-00000000000000000000000000O0VIFDOO Durbin-WatsonO O OOGO0O
oboooboobooooobouoooooboooobuobob e3sb4-260 00 0-00D0OO0OODODOOOODOO
OO0000O0O00DbO0Oes04270000-0D0000DOOCOOODOOOODCOOOOVIFOD Durbin-Watsond 000 O
obooopogoesb42800000-00000000DO0ODOOLOOODODOOOOODOOOODODOODOODOO
000006804290 000-0000D00OCO0ODOOOUOODOOOODCOOOOVIFODD Durbin-Watsond OO0 O
gboogesb4-300000-0000b00bO00bOobOo0obo0oboobOobDboobooboobooobooboo
OO007004310000-0000000000000O00CO00O0OOVIFOODurbin-WatsonDOOOODOOOOODOOO
g7i0s51000000b0b00o0b0o0booobobooboobooboboboobD »woboos3-1gooban
goooboobobobooboobooboooobooboobobb yo4-100b00DbODOODOODOD
goooboobobbooboobuooboobogsso4-2000b-00bo0obooboobobDo0obOoobo
gbooobgoobobbooelb4-30000-b000O0ODbO0ODODOODOODOODOODbOObDOODbOODbO
0 67

oogon

00000000019 DO0000000000000D0o000ooO3400pp.l7-480 DO OO200400000000000O:
0000000000 000000000000000 000 (e1000000MHIN)OCO000DD0OO0O0ODOOO00ODOOOO0ODODOOd
00000 (20040SARSO 000000 OOOOOOOOOO:0 0000000000000 005000400pp.107-1480 O
00 (200300 00000000000000000—=0SARSOCase 000000 DO:0000OSARSOODO0ODOOOOODOOOO
000 000 (2009000000000 000SARSOHIN1O Dioxin(l BSEOD MelamineD0 DD 0D 00000 OO0 O20030 000
OSARSO O 000D0OO0O00DOO0OOOOONODOOO0ODOOOONOOD O00O0ODOO (e Oooooooooooooon
O0000000%x0044000500pp.14-170 000 (2009000 00000000000000000000O0O119100 00O
000 (o050 00 0000000000000 0000000D00OD0D0D0O0O0Opp.1-200 OO0 ORODOOOOOODOODO
000000oOoooo:0oo0@O:o Sullivan, T., Hartley, J., Saunders, D., Montgomery, M. & Fiske, J.00

[c1994]. Key concepts in communication and cultural studies (2nd ed.). London: Routledge.) 0 O 0O (1994)0 00000000000 OODO0O
O00000000000000 0000203000 000000000-SARSO000D0O0OOODOOL9400pp.54-610 OO0
0 (2009), 0 O O O http://life.chinatimes.com/2009Cti/Channel/Life/life-article/0,5047,100302+112009082900028,00.html D 0 0 0 0O O
Anderson, J. C. and J. A. Narus, (1990), “ A model of Distributor Firm and Manufacturer Firm Working Partnerships,” Journal of Marketing,
Vol. 54, pp. 42-58. Ashforth, Blake E., Fred Mael (1989), “ Social identity theory and the organization” , Academy of Management Review, 14,
pp. 20-39. Baram M., (1989), Risk Communication: Moving from Theory to Law to Practice. In V. T. Covello, D. B. McCallum, and M. T.
Pavlova (Eds.), Effective Risk Communication. New York: Plenum Press. Beck, U., (1995), Ecological Politics in an Age of Risk. London: Polity
Press. Bhattacharya C. B. & Sankar Sen (2003), “© Consumer-Company Identification: A Framework for Understanding Consumers’

Relationship With Companies.” Journal of Marketing, 67, April, pp.76-88. Brewer, Marilyn B. ((1991), “ The Social Self: On Being the Same
and Different at the same Time.” Personality and Social Psychology, 78(1), pp. 38-52. Bergami, Massimo & Richard P. Bagozzi (2000),

“ Self-Categorization, Affective Commitment and Group Self-Esteem as Distinct Aspects of Social Identity in the Organization.” British Journal
of Social Psychology, 39(4), pp. 555-577. Coleman , J . (1990 ) . Foundations of Social Theory . Cambridge: Harvard University Press. Covello, V.
T., David B. McCaiium, and Maria Pavlova, (1989), Principles and Guidelines for Improving Risk Communication. In V. T. Covello, D. B.
McCallum, and M. T. Pavlova(Eds.), Effective Risk Communication. New York: Plenum Press. Covello, V. T., (1992), Risk Communication: An
Emerging Area of Health Communication Research. In S. A. Deetz(Ed.), Communication Yearbook, 15, 359-373. Newbury park, CA: Sage.
Daggett, C. J. (1989), The role of risk communication in environmental gridlock. In V. T. Covello, D. B. McCallum, and M. T. Pavlova(Eds.),
Effective Risk Communication. New York: Plenum Press. Davis , J ., Schhorman , F. D ., Mayer, R .and Tan, H. (2000 ). Trusted Unit
Manager and Business Unit Performance: Empirical Evidence of a Competitive Advantage . Strategic Management Journal . Vol. 21, pp 563 —
576. De Dreu, C ., Giebels, E . and Van de Vliert, E . (1998 ) . Social Motives and Trust in Integrative Negotiation: The Disruptive Effects of
Punitive Capability . Journal of Applied Psychology . VVol. 83, pp 408 — 423. Dutton Jane E., Janet M. Dukerich & Celia V. Harquail (1994),

“ Qrganizational Images and Member Identification.” Administrative Science Quarterly, 39(34), pp. 239-263. Dwyer, F. R., P. H. Schurr, and S.
On, (1987), Developing Buyer-Seller Relationships, Journal of Marketing, Vol. 51, pp. 11-27. Etgar, M., (1976), Channel Domination and
Countervailing Power in Distributive Channels, Journal of Marketing Research, Vol.13, pp. 254-262. Feng, J., Lazar J., and Preece, J. (2004),

“ Empathy and Online interpersonal Trust: A Fragile Relationship,” Behavior & Information Technology, Vol. 23, No. 2, pp. 97-106. Fishbein ,



M . and Ajzen, | . (1975) . Belief, Attitude, Intention, and Behavior: An Introduction to Theory and Research . Reading, MA: Addison-Wesley.
Frewer ,L.J., Howard, C ., Hedderley, D . and Shepherd , R . (1996 ) . What Determines Trust in Information About Food-Related Risk?
Risk Analysis . VVol. 16 , No. 4, pp 473 — 486. Frewer, Lynn J. (1999), Public risk perceptions and risk communication, in Bennet, P & Calman S.
K. (ed.) Risk communication and public health, p. 20-32. Frith, S., (1996), Music and identity. In stuart Hall & Paul du Gay (Eds.). Questions of
Cultural Identity, pp. 108-127. London: Sage Publications. Gambetta, D . (1998 ) . Trust: Making and Breaking Cooperative Relations .
Cambridge: UK, Basil Blackwell. Hall, S., (1996), Introduction: who needs identity. In Stuart Hall & Paul du Gay (Eds.). Questions of Cultural
Identity, pp. 1-17. London: Sage Publication. Ickes, W. (1993), “* Empathic Accuracy,” Journal of Personality, VVol. 61, pp. 687-610. Kasperson,
E. E., & Palmlund, 1., (1989), Evaluating Risk Communication. In V. T. Covello., D. B. McCallum., & M. T. Pavlova (Eds.) Effective Risk
Communication. New York: Plenum Press. Kelman, H. C. (1969), “ Process of Opinion Change.” Public Opinion Quarterlty, 25, pp. 57-58.
Klimoski, R .J.and Karol , B. (1976 ) . The Impact of Trust on Creative Problem Solving Groups . Journal of Psychology . Vol. 61 , pp 630 —
633. Larson, C . and LaFasto, F.(1989). Teamwork . Newbury Park, CA: Sage. Lee, J. and Y. Kim, (1999), Effect of Partnership Quality on IS
Outsourcing Success: Conceptual framework and Empirical Validation, journal of Management Information Systems, Vol. 15, No. 4, pp. 29-61.
Lennart Sjoberga, (2008), Antagonism, Trust and Perceived Risk, Risk Management 2008, 10, pp. 32-55. Mayer , R . C ., Davis,J.H . and
Schoorman , F. D . (1995). An Integrative Model of Organizational Trust . Academy of Management Review . Vol. 20, pp 709 — 734. Mead,
G. H. (1974), Mind, Self and Society. The University of Chicago Press. Miller, David & Macintyre, Sally, (1999), The relationships between the
media, public beliefs, and policy-making, in Bennet, P & Calman S. K. (ed.) Risk communication and public health, p. 229-240. Morgan, R. M.
and S.D. Hunt, (1994), “ The Commitment-Trust Theory of Relationship Marketing,” Journal of Marketing Vol.58, pp. 20-38. Morgan and
Hunt' s 19940, “ Customer empowerment and relationship outcomes in healthcare consultations.” , pp 1076 Otway , H . and Wynne , B., (
1989 ), Risk Communication: Paradigm and Paradox . Risk Analysis . Vol. 9, No. 2, pp 141 — 145 . Putnam, L .L.(1983). The Interpretive
Perspective: An Alternative to Functionalism.In Putnam, L.L. and Pacanowsky, M.E. (eds) Communication and Organization . Beverly Hills, CA:
Sage,pp 31— 54.Renn, O .and Levine, D . (1991). Credibility and Trust in Risk Communication . In Kasperson, R.E. and Stallen, P.J.M.
(eds) Communicating Risks to the Public . Dordrecht: Kluwer , pp 175 — 218. Robyn Ouschan, Jillian Sweeney, Lester Johnson (2006). Customer
empowerment and relationship outcomes in healthcare consultations. Pp 1078. Rousseau , D ., Sitkin, S ., Burt, R . and Camerer , C . (1998).
Not So Different After All: A Cross-Discipline View of Trust . Academy of Management Review . Vol. 23, pp 387 — 392. Seeger, M. W., Sellnow,
T. L., and Ulmer, R. R. (2001), Public Relations and Crisis Communication: Organizing and Chaos. In R. L. Heath(Ed), Handbook of Public
Relations (pp. 156-166). London: Sage. Slovic, Paul, (2000c), Perceived Risk, Trust and Democracy, in The Perception of Risk, Earthscan
Publications Ltd, London and Sterling, VA, p. 316-326. Slovic, Paul, (2000d), Trust, Emotion, Sex, Politics and Science: Surveying the
Risk-assessment Battlefield, in The Perception of Risk, Earthscan Publications Ltd, London and Sterling, VA, p. 390-412. Sucharita Chandran and
Geeta Menon, (2004), The Journal of Consumer Research. Vol. 31, No. 2, pp. 375-389. Tajfel, Henri, & J.C., Turner (1985), “ The Social Identity
Theory of Intergroup Behavior” Psychology of Intergroup Relations, 2, pp. 7-24. Wynne, B. (1980), Technology, risk and paticipation: On the
social treatment of uncertainty. In J. Conrad (Ed.) Society, technology and risk assessment. New York: Academic press. Pp. 173-208.



