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ABSTRACT
The purpose of the study was to understand the cognition of tourists and leisure operators on the tourism image of the leisure
farming, in which further was to investigate the relation between tourist and leisure operators affecting by the tourism image. The
literature reviews and empirical researches on the tourism image of the leisure farming were applied. According to the features, the
five categories for the tourism image of the leisure farming in Taichung County were organized, including the “ Element of Space
Component” ,* Tourism Attraction” ,*“ Service Quality” ,“ Management Style” , and “ Negative Image” . The survey
questionnaire research was conducted for this study. The tourists and leisure operators in the 19 legal register leisure farms and 5
leisure farming districts in the Taichung County had been selected as studying subjects for this research. The 540 questionnaires had
sent out, the 531questionnaires had been returned, which the returning rate was 98% and the valid rate was 100%. The results
showed that tourists were mostly female. There were about 80% of the subjects aged between 36 to 65, and about 90% of the
subjects had a middle to high academic degree. More than half of the subjects, their careers were categorized in the" service
industry” and the "military and government personnel®. In addition, the most of studied tourists were living in the central of
Taiwan. Travel distance was one of factors for consideration of taking a trip. The frequency of visiting was more than fourth, which
indicated a high willingness to revisit. Moreover, the main source of travel information was from family members or relatives, which
revealed the recommend among people was more likely taken. Most of the leisure operators lived in the local area, who mostly were
prime young male, and had an education with at least a college degree. The overall of five features of the tourism image, the
“ Service Quality” had a highest rate for the tourism image for touring in leisure farms or leisure farming districts in Taichung
County. Obviously, both tourists and operators had the consistence with the needs and cognition for the "Service Quality". In the
sub-title of the tourism image presented that "Firefly Ecology" had the highest tourism image, and followed by the "Flowers and
Forest Field". Finally, this study will compile the above results as a reference for the leisure farming management and the future
studying.
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