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ABSTRACT
The main purpose of this study is to understand the differences of cognition and demand of B&B tourists in Shin-She area with
various socio-economic background and the relationship between tourists’ c. As to the future business strategy of B&B owners, they
should also focus on the fact that if the tourists nowadays have higher levels of cognition with B&B, and then to explore in depth the
specific needs of tourists on accommodation issues, to facilitate future planning in serving more diversified services and to meet the
needs of tourists of different socio-economic background requirement. This study method was conducted using questionnaire survey,
aiming at the tourists of Shin-She area with a convenience sampling method. 450 questionnaires were distributed. A total of 420
questionaires were considered valid. Analysis methods include descriptive statistics, one-way analysis of variance, t test, correlation
analysis and factor analysis to verify the hypotheses. The results show that Shin-She area B&B visitors have an average congnition
and demand level of 3.74 and 4.08, which demonstrate the fact that B & B visitors have positive evaluation of cognition, while
demand at all levels has shown a high demand state. The cognitive aspects of Shin-She B&B visitors can be divided into the following
four factors: "human resources”, "economic efficiency”, "interpersonal relations", "pastoral style", while the one "human resources",
has the highest level. In aspect of demand with B&B, it can be divided into the following four factors: "intangible services", "natural
resources”, "physical service", "packages”, and among which the "invisible service" has the highest level. The results also indicate
that the levels of demand with B&B and cognition toward B&B of ShinShe area visitors are affected by the tourists’ demographics.
The factors include gender, age, education level, occupation, marital status, average monthly income, place of residence. The level of
demand with B&B and the level of cognition toword B&B industry correlate into a positive relative relation, which means that when

the level of cognition toword B&B becomes higher, the level of demand with B&B is increasing.
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