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ABSTRACT

Car is composed of several feature elements. The elements themselves and their composition are important factors which influence

the beauty of the cars. For example, two cars in different years will make people feel different because the facelift of feature elements

even the frame and their profile keep the same. This study aimed to investigates if the sum of the individual perception of the feature

elements and their composition relates to the holistic perception of the car. Twelve compact hatchbacks (2008~2010) were used as

the samples. Based on holistic appraisal, the best one, the middle one and the last one were selected for appraisal of feature elements.

The results show that the ranking of three cars based on holistic appraisal coincides with that appraisal based on the appraisal of

feature elements and their compositions. The appraisal of feature elements and their composition can show the good and poor points

in the design. This can provide reference for design improvement.
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