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ABSTRACT
ACG is the animation, comics and gamers of abbreviations, in the present society more and more attention, is the worldwide
sub-culture of the times, held every year in Taiwan, where many of the related activities, but also as main industrial companies ACG
Japanese market in Taiwan accounted for 90% of the overwhelming proportion. Each year we will work together in 6 to7 days
exposition, in 2009, is the previous one the most people. Some ACT fans to buy limited edition merchandise because, while in a few
days before the opening of the first line. From this, ACG fans is a population cannot be ignored. This research is to study the
behavioral characteristics of ACG fans, information search and purchase intention, to explore the ACG fans what kind of
communities, are research issues. This study used questionnaires to the research object ACG fans.
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