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ABSTRACT
It is true that Facebook caused the most sensational topic in community networks in 2009. The results from various research reveals
that using Facebook appropriately in office time can settle users’ mind and increase production quantity and production ability.
Furthermore, it is able to motivate office staffs and reduce stress in work. This study explores the influences of using Facebook by
bank tellers on the job stress and job performance. And it also investigates on the differences and interactions among various
interfaces. The research takes bank tellers as subjects, uses network and paper questionnaire as research methods. Then the result is
analyzed through T-test, ANOVA, factor analysis, reliability and validity analysis to verify the assumptions of this thesis. The results
suggest that the stronger stress the bank tellers encounter, the higher frequency they use Facebook, and the better performances are
thus achieved.
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