goboobogoobooobooood
goougon

E-mail: 321326@mail.dyu.edu.tw

o0
coooooooboooOoobOooOoUoboooUO0obDoOo0OoDOo0oOoDOoo0oOoDOLo0UobOObOOOoboOooOoo
coooooOooboooOoUoboOooOoUoboooUOobDoOo0OoDbO0oOoDOoOOo0OoDOLo0UobOOoOOUoboOoDOoo
000000000000 0O0OC0O0DOOO00bOOO0O0OODOs3000DbOOO200oooo2870000Od
009931%0 00000 00000 oooooooogoo314000o0ogoooooooooobooooa
030001400000 0000 0O000OOOCO0OOOOU0ODOOOOUODOOOODOODOODUOODOOOODOOOOO
gO0d0oooOd0obOOooO0U0bOoO0oDoOO0U0O0oDOoO00O0OOooOO0U0bODOOO0UODOD ODOOOoUOODOOUOODbOOO
go0doooO00oooooodoooodUioooUdUOooodUoDODooOoUooOooOUoDOooO0oDooOooDo
00000000 0Od (chain store beverage)l O O O O (purchasing behavior)d O 0O O O O (customer satisfaction)d O 0 O
O (repurchase intention)O O O O O (Recommendation In-tention)

000 :00000 (chain store beverage)D O O O O (purchasing behavior)d O O O O O (customer satisfaction)C O O O
O (repurchase intention)O O O O O (Recommendation Intention)

g

000000000000 0ob0o0D0oDO00D00D0Db0o0DNbODO00D0 DO0DODO0boo0oDO0oDLOOobODOO0DOODOO
OO00ivoOoO OoDOoOoOooooOoooooooooooobvibOoboooooOooOooooooooboooooDbooo
OOviboooooooooooooooooooooooooxooooooooooooooooooooboooo
OO0OxiboOoOoooooOooooooooooOooooooOoDbi10obDoo0OoDooOooooOooOoUobooooooo
oooolioooooboooooobooboooooboooobobbo20booooooboOooooboboboOooDooo

gboogbz2g0oobooobooobooboobobooboobo4bb0oobooboboboobboooboooon
gboogsboobooogboobuooboobooobooboosbob obooboobobooboobooos
gbooobooboobobooboobobobo2zoboo booboboobooboobobobooUbDO bOon
gooobooboboboboob2bd0gobobboobooboobobbob21r0b0o0oooboobooboo
gbooboobobbo20bgoboboooboobooboboooboobuoo230bobooobOoobOon

gboooboobobboobo23g0booooboooboobooooboobuoobuo240b000b0o0obon

goooboobobbooboobz2eb00b00O00O0ODbO0ObO0DOObDOODbDO0ObODDbD28000000D0OO

ooooboobobbooboobgoosioboboobooboobobobooboooboobo3x20o0oooooo
ooooboobobobobbooboo0b0 bobbooboobo0oboboboobDoOo3x¥sgoDo boobooo
ooooboobobobosrobobo booboobobboob0oobo0obOo3xvYUboDooDooboobooboboo
oooobo4Euiob bbb obobboobDoobo4U0b0bobDooboobooDbobDboobDoob
goog0os3tibo bobooobooboboboboooboobOossgoDo0obooboboboboboobnDoobooo

055000 00000000 ooboobobooosebg booboboooboobobobobooossubogon
0o0o0oboo0oboboboboooboooboosoo oDooboobobobooDooboobooboesuong o 2-
100000b0ooooboooooooboooooboy0 2-2000000Oo0obOOoObOOoDODOobDOoOoOoOoDOoDsnD 2-
spoooooooooobooooobobooooowbh s-1gbooobooooboboooooboboooog2ro
4-100000000000DO0000O0bO0ob00O03204 20000000000 0OD0ODOODODODODODOO32
O4-300000000KMOOBartlettC00O0O0OOO0O0O330 4-40000000000000O0O0O0O0OOODOOO

0340 4-50000000000000O000000O00O000O00O030 4-6000000000D0ODOOODOODODOO
go3r0 4-7000000000000O000O0ODOO0ODOO0ODO400 4-800000D0O0ODODOODOODODOO
gbood400 4-00000000DOO0O0DLO0DOO0OODOO0ODOO410 4100000000 00DO0ODOODOOD

gboodb410 4110000000000 0O0DO0O0ODO0O0ODLO0O0O0O420 412000000000 000O0O0ODO
gbooobdib420 4300000000000 0O0ODO0O0ODLO0O0OOO0O430 440000000 0O0O0O0O0OTO

U0o00bgobOo40 41500 0000000000 000O0O0O00O0O0O0O0ODO4D 41600000000 0O0ODO
goooboobobb470 4170000000000 TOODODOO0ODOODOOD48O 418000 0000O0OOO



0000Db00b0ob0bOoDbD480 419000000000 000000O00O0O0O0OOO0ODO490 420000000DOO
O0o00obo0obobbOoboosot 4210000000000 000ODOO0ObDO0ODbO0Obs1IO 422000000
O000bO0o0obOThOoOobODOOS20 423000000000 00Db0O0TODOODDOODbDOS20 42400000
oo0o0obo0obobobOobooobogosstbo b 1-10oboo0obooboboboboooboobuoob40 2-10
oo0o0obo0obOoboboboooboobobobno2-2eKBO000000O0O0O0DOO00OODODO0ODO0OD160O 2-3
gooobooboboboobooobooboboboU200 3-1l0booDbOobooobUoobUobobooboDoobuooes

gogno

000000 00000000000@999098 D000 oooOo:0ododoDoodDEoDooooonooooooooon
0000000000000 00000000D0D0000O000DOO00DOO0 DOog@eYuobooooooooooooog
0000000000 00000ooEenooo0ooo0oD: 000000 oooEc DO ooouooDooooDo
0000000000 00oDoO00ooo0oooOoooD oooE3 o000 o0ooooD0oooDooooog
000000000o0o00oDo0 Do) 00o00ooo0ooDo0o0o0oooUooDo0ooDooD0ooDoDooooog
O00000000000DooogRILODODDOD00ND0O00DDO00D0DoO00UDoO0ooDooD0oooDoDOoooooOg
O00000000000000000 00090 00000000: 000000 000Eo0)yIDDooooooounoo
0000000000000 000000000o0o00o0o0o0oo oDoDOERI/ DD D000 DoOD00oDDOoooooOg
0000000000000 000000000000000000 0009 000000000000 oDoDooooog
00000000000 (pp.2-14000:000000000 00090000000 0DODO-000000000O00ODOO0OO0O
O00000000000000 000@94)DO000000000000382011-200 0009 O 00O0OO0O0OOOOOO
0000000000 000000000000000 000EooeU I DO 0NN ONDO0NDNoOoD0OoDDooooog
0000000000 00000000 0004 OO0 0000000000000 OU0DoO000DoOo000DoDOoooooOog
goo0o0oO0oO0oO0O0O0O0OOO0OO0OOO00O0ERUULOO0O0U00U00O0U000U0U0UOULDUUDOUOUDOLOOO
000000 000@e9yooooooooo: 00000 00000oog@ee o000 oo:Dooooo oo
g@oos) 0000000000 DODONDDNDDNDONDOND0ND0OD0OD0N0N0ND0OD0O0O0D0O0O00O0oOoOoOoOooOooOoOn
000000 000D OODONONONON0N0N000oo00oo-00000000o0o0o0ooooooooooooog
00000000 000U bD000000000000000000000000000000D00D000DoDoLOO
000000oOdoOooooRoOObOObDo0oioooo-0000o0o0oOdbOO0bOoooooooooooooooon
Oood@es4)0ooooooooooooooooo0oooo0ooodoooooooo0ooDooo ooooog
Cadotte, E. R., Woodruff, R. B., & Jenkins, R. L. (1987). Expectations and norms in models of consumer satisfaction. Journal of Marketing
Research, 24(2), 305-314. Cardozo, R. N. (1965). An experimental study of consumer effort, expectation and Satisfaction. Journal of Marketing
Research, 21(1), 244-249. Carman, J. M., & Kenneth, P. (1973). Marketing: principles and methods. Chicago: Richard D. Irwin. Churchill, G. A,,
& Suprenant, C. (1982). An investigation into determinants of customer satisfaction. Journal of Marketing Research, 19(2), 491-504. Devaraj, S.,
Kohli, R., & Mahmood, M. A. (2004). Understanding determinant of online consumer satisfaction: a decision process perspective. Journal of
Management Imformation System, 21(1), 115-128. Engel, J. F., Miniard, P. W., & Blackwell, R. D. (2001). Consrmer Begavior. New Jersey:
South-Western. Fornell, C. (1992). A national customer satisfaction barometer: the swedish experience. Journal of Marketing, 55(2), 1-21. Giese, J.
L., & Gote, J. A. (2000). Defining consumer satisfaction. Massachusetts: Academy of Marketing Science. Gusstafsson, A., & Johnson, M. D. (2004).
Determining attribute importance in a service satisfaction model. Journal of Service Research, 7(2), 124-142. Hempel, D. J. (1977). Consumer
satisfaction with the home buying process:conceptualization and measurement. Massachusetts: Marketing Science Institute. Howard, J. A., &
Sheth, J. N. (1969). The theory of buyer behavior. New York: John Willey & Sons. Hunt, H. K. (1977). Cs-overview and future research direction.
The conceptualization and Measurement of consumer satisfaction and dissatisfaction. Cambridge: Marketing Science Institute. Jones, T. O., &
Sasser, W. E. (1995). Why satisfied customer defect. Harvard Business Review, 73(6), 88-99. Mason, J. B., & Mayer, M. L. (1991). Modern
retailing-theorynand practice. Richardson, Texas: Business Publication. Nicosia, F. M. (1966). Cosumer decision process, marketing and
advertision implication. Englewood Cliffs, New Jersey: Prentice-Hall. Oliva, T. A., Oliver, R. L., & MacMillian, 1. C. (1992). A catastrophe model
for developing service satisfaction strategies. Journal of Marketing, 56(2), 83-95. Olive, R. L. (1981). What is customer satisfaction? Whartio
Magazine, 5(1), 36-41. Peter, J. P., & Olson, J. C. (1990). Consumer behavior and marketing strategy. Irwin, lllinois: Homewood Company. Peter,
J. P., & Olson, J. C. (2005). Consumer begavior and marketing strategy. New York: McGraw-Hill/Irwin. Schewe, C. D., & Smith, R. M. (1983).
Marketing: concepts and applications. New York: McGraw-Hill. Zeithaml, V. A., & Bitner, M. J. (1996). Service marketing. New York:
McGraw-Hill.



