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摘 要

本研究的第一個目的在檢視寵物飼主在進行家庭度假時，其寵物依附程度與攜帶寵物同行決策之關係。過去有關寵物消費

行為影響因素的研究，大多認為寵物依附程度具有重要的影響力。然而，家庭度假與一般的消費行為並不相同，因此，本

研究的第二個目的即在於發掘家庭度假動機的三個次構面，家人同聚、社交聯誼以及個人導向等動機，在寵物依附程度以

及攜帶寵物同行決策間所扮演的中介效果。最後並探討家庭結構在寵物依附程度與攜帶寵物同行決策間可能具有之干擾作

用。 本研究採用階層邏輯迴歸進行分析，採問卷調查法，以至寵物用品店、寵物醫院與公園之飼主為問卷調查對象，共回

收367份問卷。研究發現，寵物依附程度對攜帶寵物同行決策有顯著正向的影響。而家人同聚的動機在寵物依附程度與攜

帶寵物同行決策間具有正向的中介效果。家庭結構之差異對寵物依附程度與攜帶寵物同行決策關係造成干擾效果。最後，

針對管理實務與後續研究提出建議。

關鍵詞 : 寵物依附程度、攜帶寵物同行決策、家庭度假動機、家人同聚動機、家庭結構

目錄

內 容 目 錄 中文摘要 ．．．．．．．．．．．．．．．．．．．． iii 英文摘要 ．．．．．．．．．．．．．．．．．．

．． iv 誌謝辭 ．．．．．．．．．．．．．．．．．．．． v 內容目錄 ．．．．．．．．．．．．．．．．．．．． vi 

表目錄　　．．．．．．．．．．．．．．．．．．．． viii 圖目錄　　．．．．．．．．．．．．．．．．．．．． x 

第一章 緒論．．．．．．．．．．．．．．．．．． 1 第一節 研究背景與動機．．．．．．．．．．． 2 第二節 研究目

的．．．．．．．．．．．．．． 11 第三節 研究重要性．．．．．．．．．．．．． 12 第四節 研究限制．．．．．．

．．．．．．．． 14 第二章 文獻探討．．．．．．．．．．．．．．．． 16 第一節　　家庭度假決策之相關研究．．．

．．．． 16 第二節　　寵物依附程度之相關研究．．．．．．． 23 第三節　　家庭度假動機之相關研究．．．．．．．

28 第四節 寵物飼主家庭結構之相關研究．．．．． 37 第三章 研究架構與假設．．．．．．．．．．．．． 40 第一節　

　研究架構．．．．．．．．．．．．．． 40 第二節　　寵物依附程度與家庭度假攜帶寵物同行決策之關係．．．．．

．．．．．．．．． 44 第三節　　寵物依附程度與家庭度假動機之關係．． 45 第四節　　寵物飼主之家庭度假動機與攜

帶寵物同行決策之關係．．．．．．．．．．．．． 46 第五節　　寵物飼主之家庭度假動機對寵物依附程度與攜帶寵物

同行決策之中介效果．．．． 48 第六節　　寵物飼主之家庭結構對寵物依附程度與攜帶寵物同行決策關係之干擾作用．

．．． 49 第四章 研究設計．．．．．．．．．．．．．．．． 50 第一節 變數定義與衡量工具．．．．．．．．． 50 第

二節 樣本與資料蒐集．．．．．．．．．．． 53 第三節　　資料分析方法與分析架構．．．．．．． 62 第四節　　信度

與效度分析．．．．．．．．．．． 66 第五章 實證資料分析．．．．．．．．．．．．．． 73 第一節 研究變數間之相

關性．．．．．．．．． 73 第二節 寵物依附程度與攜帶寵物同行決策之關係 77 第三節 寵物依附程度與家庭度假動機之

關係．． 80 第四節　　家庭度假動機與攜帶寵物同行決策之關係 84 第五節　　寵物依附程度、家庭度假動機與攜帶寵物

同行決策之關係．．．．．．．．．．． 88 第六節　　家庭結構與寵物依附程度交互作用對攜帶寵物同行決策之影響．

．．．．．．．． 91 第六章 結論與建議．．．．．．．．．．．．．．． 96 第一節 研究結論與討論．．．．．．．．

．．． 96 第二節 管理意涵與未來研究的建議．．．．．． 101 參考文獻　．．．．．．．．．．．．．．．．．．．．

105 附錄章 問卷題項．．．．．．．．．．．．．．．． 121 表　目　錄 表 2- 1 度假決策要素結構關係表．．．．．．

．．．． 18 表 2- 2 家庭度假動機內容分析表．．．．．．．．．． 31 表 3- 1 本研究變數定義彙整表．．．．．．．．．

．． 43 表 4- 1 對寵物依附程度量表前測之信度分析．．．．． 54 表 4- 2 家人同聚的動機前測之信度分析．．．．．．．

55 表 4- 3 社交聯誼動機前測之信度分析．．．．．．．． 56 表 4- 4 個人導向動機前測之信度分析．．．．．．．． 57 

表 4- 5 抽樣分配表．．．．．．．．．．．．．．．． 60 表 4- 6 樣本人口統計變數分佈．．．．．．．．．．． 61 表 4-

7 對寵物依附程度量表之效度與信度分析．．．． 67 表 4- 8 家人同聚的動機之效度與信度分析．．．．．． 69 表 4- 9 社

交聯誼動機之效度與信度分析．．．．．．． 70 表 4-10 個人導向動機之效度與信度分析．．．．．．． 72 表 5- 1 研究

變數之平均數、標準差與相關係數．．．． 75 表 5- 2 攜帶寵物同行決策在寵物依附程度的差異分析及平均數．．．．．

．．．．．．．．．．．．． 77 表 5- 3 寵物依附程度與攜帶寵物同行決策之Logistic迴歸分析．．．．．．．．．．．．

．．．．．． 79 表 5- 4 寵物依附程度與家人同聚度假動機之迴歸分析． 81 表 5- 5 寵物依附程度與社交聯誼度假動機之迴

歸分析． 83 表 5- 6 寵物依附程度與個人導向度假動機之迴歸分析． 84 表 5- 7 攜帶寵物同行決策在家人同聚動機上的差異

分析及平均數．．．．．．．．．．．．．．．．． 85 表 5- 8 家人同聚動機與攜帶寵物同行決策之Logistic迴歸分析．．



．．．．．．．．．．．．．．．． 88 表 5- 9 寵物依附程度與家人同聚動機、攜帶寵物同行決策之Logistic迴歸分析 ．．

．．．．．．．．． 90 表 5-10 家庭結構在寵物依附程度上的差異分析及平均數 91 表 5-11 家庭結構與攜帶寵物同行決策

之交叉列表分析． 92 表 5-12 以家庭結構為干擾變數攜帶寵物同行決策之Logistic迴歸分析 ．．．．．．．．．．．．．

94 圖目錄 圖 3-1 研究架構圖．．．．．．．．．．．．．．．． 42 圖 4-1 統計分析架構圖．．．．．．．．．．．．．

． 65 圖 5-1 研究假設檢定結果彙整圖．．．．．．．．．． 95

參考文獻

一、中文部份 行政院農委會(2010)，2009年全國家犬家貓數目調查[線上資料]，來源:

http://animal.coa.gov.tw/html/?main=10h&page=10_law_ a00 [2010, May 20]。 二、英文部份 Albert, A., & Bulcroft, K. (1988). Pets, families,

and the life course. Journal of Marriage & Family, 50(2), 543-552. Ahuvia, A. (2008). Commentary on exploring the dark side of pet ownership:

Status-and-control-based consumption a reinternation of the data. Journal of Business Research, 61(5), 497-499. Archer, J. (1997). Why do people

love their pets? Evolution and Human Behavior, 18(4), 237-259. Baldwin, C. K., & Norris, P. A. (1999). Exploring the dimension of serious leisure:

Love me-love my dog! Journal of Leisure Research, 31(1), 1-17. Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction

in social psychological research: Conceptual, strategic, and statistical consideration. Journal of Personality and Social Psychology, 51(6), 1173-1182.

Belk, R. (1996). Metaphoric relationships with pets. Socity & Animal, 4(2), 120-46. Beverland, M. B., Farrelly, F., & Lim, E. A. C. (2008). Exploring

the dark side of pet ownership: Status-and-control-based pet consumption. Journal of Business Research, 61(5), 490-496. Blood, R. D., & Wolfe, D.

M. (1960). Husbands and wives: The dynamics of married living. Chicago: The Free Press. Brewton, C., & Withiam, G. (1998). United States

Tourism Policy. Cornell Hotel and Restaurant Administration Quarterly, 39(1), 50-59. Brockman, K. B., Taylor, A. V., & Brockman, M. C. (2008).

The price of unconditional love: Consumer decision making for high-dollar veterinary care. Journal of Business Research, 61(5), 397-405. Bronner,

F., & Hoog, de R. (2008). Agreement and disagreement in family vacation decision-making. Tourism Management, 29(5), 967-979. Brown, S. E.

(2004). The human-animal bond and self psychology: Toward a new understanding. Society & Animals, 12(1), 67-86. Brown, S. G., & Rhodes, R.

E. (2006). Relationships among dog ownership and leisure-time walking in Western Canadian. American Journal of Preventive Medicine, 30(2),

131-136. Buchanan, D. R., & Allen, L. (1988). Barriers to recreation participation in later life cycle stages. Therapeutic Recreation Journal, 19(1),

39-50. Caldwell, M. (2008). Pet lover, rants, and raves: Commentary on Downey and Ellis’s Article. Journal of Business Research, 61(5), 442-443.

Carr, N. S. (2005). Holidaying with the family pet: No dogs allowed! In L. Agar and C. Randall (Eds.), Proceedings of the Eleventh Canadian

Congress on Leisure Research (pp. 74-77). Malaspina: Canadian Association for Leisure Studies. Carroll, B., & Alexandris, K. (1997). Perception of

constraints and strength of motivation: Their relationship to recreational sport participation in Greece. Journal of Leisure Research, 29(3), 279-299.

Cavanaugh, A. L., Leonard, A. H., & Scammon, L. D. (2008). A tail of two personalities: How canine companions shape relationships and

well-being. Journal of Business Research, 61(5), 469-479. Cha, S., McCleary, K. W., & Uysal, M. (1995). Travel motivations of Japanese overseas

travelers: A factor-cluster segmentation approach. Journal of Travel Research, 34(1), 33-39. Churchill, Jr, G. A. (1979). A paradigm for developing

better measures marketing constructs. Journal of Marketing Research, 16(1), 64-74. Churchill, Jr, G. A., & Iacobucci, D. (2002). Marketing

research: Methodological foundation (8th ed.). Fort Worth, Texas: Harcourt Dryden. Coleman, J. S. (1988). Social capital in the creation of human

capital. American Journal of Sociology, 94(1), 95-120. Cooper, C. L., Kirkcaldy, B. D., & Brown, J. (1994). A model of job stress and physical

health: the role of individual differences. Personality and Individual Differences, 16(6), 653-655. Crandall, R. (1980). Motivation for leisure. Journal

of Leisure Research, 12(1), 45-54. Crawford, D. W., & Godbey, G. (1987). Reconceptualizing barriers to family leisure. Leisure Sciences, 9(1),

119-127. Crawford, D. W., Jackson, E. L., & Godbey, G. (1991). A hierarchial model of leisure constraints. Leisure Sciences, 13(4), 309-320.

Crompton, J. L. (1979). Motivation for pleasure vacation. Annals of Tourism Research, 6(4), 408-424. Cutt, H., Giles-Corti, B., Knuiman, M., &

Burke, V. (2007). Dog ownership, health and physical activity: A critical review of the literature. Health & Place, 13(1), 261-272. Dann, G. M. S.

(1977). Anomie, ego-enhancement and tourism. Annals of Tourism Research, 4(4), 184-194. Davis, H. L., & Rigaux, B. (1974). Perception of

marital roles in decision processes. Journal of Consumer Research, 1(1), 51-62. Dotson, M. J., & Hyatt, E. M. (2008). Understanding dog-human

companionship. Journal of Business Research, 61(5), 457-466. Durgee, F. J. (2008). A commentary on “Understanding dog-human

companionship”. Journal of Business Research, 61(5), 467-468. Erikson, E. (1950). Childhood and society. New York: Norton. Filiatrault, P., &

Ritchie, Jr, B. (1980). Joint purchasing decision: A comparison of influence structure in family and couple decision unit. Journal of Consumer

Research, 7(2), 131-140. Fodness, D. (1992). The impact of family life cycle on the vacation decision making process. Journal of Travel Research,

2(2), 8-13. Fodness, D. (1994). Measuring tourist motivation. Annals of Tourism Research, 21(3), 555-581. Fornell, C., & Larcker, D. F. (1981).

Evaluating structural equation models with unobserved variables and measurement error. Journal of Marketing Research, 18(1), 39-50. Gardyn, R.

(2001). The new family vacation. American Demographics, 23(8), 43-47. Garrity, F. T., Stallones, L., Marx, B. M., & Jophnson, P. T. (1989). Pet

ownership and attachment as supportive factors in the health of the elderly. Anthrozoos, 3(1), 35-44. Gary, L. G. (2003). Targeting a niche market

of pet owners: Consumer evaluation of a mobile veterinarian’s service concept. Journal of Consumer Behaviour, 3(1), 74-84. Goeldner, C.,

Ritchie, B., & McIntosh, R. (2000). Tourism: Principles, Practices, Philosophies. Canada: John Wiely & Sons, Inc. Graef, R., Csikzentmihalyi, M.,

& Giannino, K. (1983). Measuring Intrinsic Motivation in Everyday Life. Leisure Studies, 2(2), 155-168. Gram, M. (2007). Children as co-decision

makers in the family? The case of family holidays. Young Consumers, 8(1), 19-28. Greenebaum, J. (2004). It’s a dog life: Elevating status from pet



to “Fur Baby” at yappy hour. Society & Animal, 12(2), 117-135. Green, R. T., & Cunningham, I. C. M. (1975). Feminine role perception and

family purchasing decisions. Journal of Marketing Research, 12(3), 332-352. Hawkes, S. R. (1991). Recreation in the family. In S. J. Bahr (Ed.),

Family research: A sixty year review, 1930-1990 (pp. 387-433). New York: Lexington Books. Hill, P. R., Gaines, J., & Wilson, M. R. (2008).

Consumer behavior, extended-self, and sacred consumption: An alternative perspective from our animal companions. Journal of Business

Research, 61(5), 553-562. Hirschman, E. C. (1994). Consumers and their animal companion. Journal of Consumer Research, 20(4), 616-632.

Holbrook, M. B., Stephens, D. L., Day, E., Holbrook, S. M., & Strazar, G. (2001). A collective stereographic photo essay on key aspects of animal

companionship: The truth about dogs and cats. Academy of Marketing Science Review, 2001(1), 1-16. Holbrook, M. B., & Woodside, A. G. (2008).

Animal companions, consumption experiences, and the marketing of pets: Transcending boundaries in the animal-human distinction. Journal of

Business Research, 61(5), 377-381. Holman, T. B., & Epperson, A. (1984). Family and leisure: A review of literature with research

recommendations. Journal of Leisure and Research, 16(4), 277-294. Hubbard, J., & Mannell, R. C. (2001). Testing competing models of the leisure

constraint negotiation process in a corporate employee recreation setting. Leisure Sciences, 23(3), 145-163. Hulland, J. (1999). Use of partial least

squares (PLS) in strategic management research: A review of four recent studies. Strategic Management Journal, 20(2), 195-204. Hyde, F. K., &

Laesser, C. (2009). A structural theory of the vacation. Tourism Management, 30(2), 240-248. Iso-Ahola, S. E. (1982). Toward a social

psychological theory of tourism motivation: A rejoinder. Annals of Tourism Research, 9(2), 256-261. Iso-Ahola, S. E. (1984). Social psychological

foundations of leisure and resultant implications for leisure counseling. In E. T. Dowd (Ed.), Leisure counseling: Concepts and applications (pp.

97-125). Springfield, Illinois: Charles C. Thomas. Jackson, E. L., & Rucks, V. C. (1995). Negotiation of leisure constraints by junior-high and

high-school stuedts: An exploratory study. Journal of Leisure Research, 27(1), 85-105. Jenkins, R. L. (1978). Family vacation decision making.

Journal of Travel Research, 16(4), 2-7. Johnson, B. S., & Rule, R. W. (1991). Personality characteristics and self-esteem in pet owners and

non-owners. International Journal of Psychology, 26(2), 241-252. Kang, K. S., & Hsu, H. C. C. (2005). Dyadic consensus on family vacation

decision selection. Tourism Management, 26(4), 571-582. Kay, T., & Jackson, G. (1991). Leisure despite constraint: The impact of lesure

constraints on leisure participation. Journal of Leisure Research, 23(4), 301-313. Kennedy, F. P., & McGarvey, G. M. (2008). Animal-companion

depictions in women’s magazine advertising. Journal of Business Research, 61(5), 424-430. Kelly, J. R. (1996). Leisure (3rd. Ed.). Boston: Allyn &

Bacon. Lee, K. C. C., & Beatty, E. S. (2002). Family structure and influence in family decision making. Journal of Consumer Marketing, 19(1),

24-41. Levin, I., & Trost, J. (1999). Living apart together. Community, Work and Family, 2(1), 279-294. Marks, G. S., Koepke, E. J., & Bradley, L.

C. (1994). Pet attachment and generativity among young adults. The Journal of Consumer Psychology, 128(6), 641-650. Martinez, E., & Polo, Y.

(1999). Determining factors in family purchasing behavior: An empirical investigation. Journal of Consumer Marketing, 16(5), 461-481.

McNicholas, J., Gilbey, A., Rennie, A., Ahmedzai, S., Dono, J. A., & Ormerod, E. (2005). Pet ownership and human health: A brief review of

evidence and issues. British Medical Journal, 331(26), 1252-1254. Merton, R. K. (1968). Social theory and social structure. New York: Free Press.

Moutinho, L. (2000). Consumer behaviour. In L. Moutinho (Ed.), Strategic management in tourism (pp. 41-78). New York: CABI Publishing.

Ndubisi, O. N., & Koo, J. (2006). Family structure and joint purchase decisions: Two products analysis. Management Research News, 29(1), 53-64.

Nichols, C. M., & Snepenger, D. J. (1988). Family decision making and tourism behavior and attitudes. Journal of Travel Research, 26(4), 2-6.

Noonan, E. (1998). People and pets. Psychodynamic Counselling, 4(1), 17-31. Norman, W. C., & Carlson, M. N. (1999). An investigation of the

seeking-escaping theory as a segmentation tool in tourism marketing. In R. N. Moisey, N. P. Nickerson and K. L. Andereck (Eds.), Travel and

Tourism Research Association 30th Annual Conference Proceedings (pp.10-18). Boise, Idaho: TTRA. Olson, D. H. (1993). Circumplex model of

marital and family systems: Assessing family systems. In F. Walsh (Ed.), Normal Family Processes. New York: Press. Olson, D. H., Russell, C., &

Sprenkle, D. (1983). Circumplex model VI: theoretical update. Family Process, 18(1), 3-28. Orthner, D. K. (1975). Leisure activity patterns and

marital satisfaction over the marital career. Journal of Marriage and the Family, 37(1), 91-102. Orthner, D. K., Barnett, L., & Mancini, J. M.

(1994). Leisure over the family cycle. In A. L’Abate (Ed.). A handbook of family psychology and psychotherapy (pp. 176-201). New York: Wiley.

Orthner, D. K., & Mancini, J. A. (1990). Leisure impacts on family interaction and cohesion. Journal of Leisure Research, 22(1), 125-137.

Rosenblatt, P. C., & Russell, M. G. (1975). The social psychology of potential problems in family vacation travel. The Family Coordinator, 24(2),

209-215. Ryan, C. (1992). The child as a visitor. World Travel and Tourism Review, 2(1), 135-139. Sable, P. (1995). Pets, attachments, and

well-being across the life cycle. Social Work, 40(3), 334-342. Salmon, P. W., & Salmon, I. W. (1983). Who owns who? Psychological research into

the human-pet bond in Australia. In: A. Katcher and A. Beck (Eds.). New perspectives on our lives with companion animals (pp. 245-265).

Philadelphia, Pennsylvania: University of Pennsylvania Press. Saso, M. (1999). Velvet bonds: The Chinese family. Carmel, California: New Life

Center. Sanchez, L., & Thomson, E. (1997). Becoming mothers and fathers: Parenthood, gender and the division of labor. Gender and Society,

11(6), 747-772. Schiffman, L. G., & Kanuk, L. L. (1997). Consumer behavior. New Jersey: Prentice-Hall. Sharp, H., & Mott, P. (1956). Consumer

decisions in the metropolitan family. Journal of Marketing, 21(2), 149-156. Shaw, S. M. (1997). Controversies and contradictions in family leisure:

An analysis of conflicting paradigms. Journal of Leisure Research, 29(1), 98-112. Shaw, S. M. (1999). Purposive leisure: Examining parental

discourses on family activities. Abstracts from the 1999 Symposium on Leisure Research (Vol. 7). Paper presented at the Ashburn, Virginia:

National Park and Recreation Association. Shaw, S. M., & Dawson, D. (2001). Purposive leisure: Examining parental discourses on family

activities. Leisure Sciences, 23(1), 217-231. Staats, S., Miller, D., Carnot, M. J., Rada K., & Turnes, J. (1996). The Miller-Rada commitment to pets

scale. Anthrozoos, 9(1), 88-94. Thornton, R. P., Shaw, G., & Williams, M. A. (1997). Tourist group holiday decision-making and behaviour: The

influence of children. Tourism Management, 18(5), 287-297. Turnbull, A. P., Summers, J. A., & Brotherson, M. J. (1986). Family life cycle:



Theoretical and empirical implications and future directions for families with mentally retarded members. In J. J. Gallagher and P. M. Vietze

(Eds.), Families of handicapped persons: Research programs and policy issues (pp. 45-65). Baltimore: Paul H. Brookes. Turner, W. G., (2005). The

role of companion animals throughout the family life cycle. Journal of Family Social Work, 9(4), 11-21. Van de Kaa, D. J. (1987). Europe’s

second demographic transition. Population Bulletin, 42(1), 1-57. Voith, V. (1985). Attaxhment of people to companion animals. Veterinary Clinics

of North America: Small Animal Practice, 15(1), 289-295. Wahab, S., Crompton, L. J., & Rothfield, L. M. (1976). Tourism Marketing. London:

Tourism International Press. Waite, L. J., Goldscheider, F. K., & Witsberger, C. (1986). Nonfamily living and the erosion of traditional family

orientation among young adults. American Sociological Review, 51(2), 541-554. Wang, K. C, Hsieh, A. T., Yeh, Y. C., & Tsai, C. W. (2004). Who

is the decision-maker: The parents or the child in group package tour? Tourism Management, 25(2), 183-194. White, D. D. (2008). A structural

model of leisure constraints negotiation in outdoor recreation. Leisure Sciences, 30(4), 342-359. Wolf, E. S. (1988). Treating the self: Elements of

clinical self psychology. New York: The Guilford Press. Wolfe, K., & Hsu, H. C. C. (2004). An application of the social psychological model of

tourism motivation. International Journal of Hospitality & Tourism Administration, 5(1), 29-47. Wood, L. J., Giles-Corti, B., Bulsara, M. K., &

Bosch, D. A. (2007). More than a furry companion: The ripple effect of companion animals on neighborhood interactions and sense of community.

Society and Animals, 15(1), 43-56. Woodside, A., Caldwell, M., & Spurr, R. (2006). Advancing ecological systems theory in lifestyle, leisure, and

travel research. Journal of Travel Research, 33(3), 259-272. Zabriskie, R. B., & McCormick, B. P. (2001). The influences of family leisure patterns

on perceptions of family functioning. Family Relations, 50(3), 281-289. Zabriskie, R. B., & McCormick, B. P. (2003). Parent and child perspectives

of family leisure involvement and satisfaction with family life. Journal of Leisure Research, 35(2), 163-189. Zasloff, R. L. (1996). Measuring

attachment to companion animals: A dog is not a cat is not a bird. Applied Animal Behaviour Science, 47(1), 43-48.


