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ABSTRACT

The purpose of this study is to discuss the local residents’ perception of benefits and local identity regarding the 2009 World Games

in Kaohsiung, as well as the influences of the perception of the benefits of the 2009 World Games on local identity. Adopting the

method of convenience sampling, we distributed 500 copies of the questionnaire among the residents aged 20 or above in Kaohsiung

City, and 472 valid copies were retrieved, yielding a valid retrieve rate of 94.4%. The findings yielded by statistical analyses are as

follows: (1) The residents’ perception of the benefits of the 2009 World Games in Kaohsiung was moderate/high. (2) The residents

’ sense of local identity generated by the 2009 World Games in Kaoh-siung was moderate/high. (3) The residents have significant

differences in the perception of the benefits of the Games in terms of their different genders (p
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