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ABSTRACT

Automobile manufacturing is an industry that will last forever. In the world of business, every company has to buy company cars.

Selling new cars is the most important because it is the main profit source. Plus, lease cars can also be a solution for an automobile

manufacturing company that needs to make side money to solve stocks problems. However, even if lease cars is a new source of

profit, can we really say that they can solve the car selling trouble that automobile manufacturing companies have to face nowadays?

This paper aims at discussing how management ideology affects business dynamic, throughout the method of system thinking. Lease

cars can actually make very good profit in a short time for automobiles manufacturing on new car selling. They speed up the

production process as well as new car selling. Moreover, when rent cars are used, they become late model cars and can be sold on

the second hand cars market. As a consequence, the number of second hand cars increases every year. In the 1990s a new way to

buy cars emerged in the United States: “The used car superstores”. Lease cars will make a large clean among low mileage and

high quality late model cars with warranties. Then the late models become cheap. The consumers change their way of consuming:

they won’t buy the new cars or rent cars, they will buy late model cars. This has a worse effect on the feedback that automobile

manufacturers have ever predicted.
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