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ABSTRACT
The purpose of this research is to study the correlation between service quality, in-ternal/ external environment, and the service
satisfaction of parents on after-school pro-gram. The research methodology is inquiry survey. The sample space includes the seven
primary schools of Shalu. Three hundred pieces of inquiries was sent to the parents who had the will to participate after-school
program. 290 pieces were col-lected. Excluding the 18 pieces of ineffective inquiries without completing, the effec-tive inquiries are
of 272 pieces. The collection rate is 93%. After data analysis, we come to below conclusion as, 1.As the schools enhance the service
quality of after-school program, parents will hold higher service satisfaction at schools. 2.As the schools enhance the external
environment, parents will hold higher service satisfaction at schools. 3. As the schools enhance the internal environment, parents will
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