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ABSTRACT

In recent years, the other countries under a cheaper cost have gradually replaced Taiwan’s substitution industry. We have to look

at this trend and think what we have now and what a base of Taiwan’s culture is to impact the worldwide industry. This research

concerns about the Taiwan traditional art. We expect this can be an useful study and contribution to the Art of paper-cut in Taiwan.

In order to collect a certain information about paper-cut, we have interviewed 5 professional Artists to find the best elements from

their views which can use into the modern products. And throughout the 2nd interview from the students of design department, we

can find an analysis of the same or similar ideas from both interviews on the design to obtain a highly identify and use into the future

home-living products. The result of the research is that people can use the element of the art paper-cut everywhere to make more

and more creative and cultural commodities to present a new and valuable culture in Taiwan.
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