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ABSTRACT

The study focuses on the relationship among experiential marketing , customer satisfation,and customer loyalty. The study

investigates the moderating and mediating effect of product involvement. The SEM pproach is used to investigate the causal

relationships between the above constructs.The conclusions of this research are summarized as follows: (1)Experiential marketing has

significant positive influence on customer satisfation. (2)Customer satisfation has significant positive influence on product

involvement. (3)Product involvement has significant positive influence on customer loyalty. (4)Involvement as a moderator was not

supported.
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